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its  time  this  cut-throat 
market  got  something  new. 


SpecialTrial  Price 
saves  up  to  16p 


3% 


TRIAL 


New  economy  size 
lime  or  regular 


New  foam,   

moister,  creamier 


ty>erfo0, 

%(>my  shaving  & 


Fresh  new  tingle 


TRIAL 


The  name's  still  Erasmic  but  just 
about  everything  else  is  new 

Take  the  foam  Erasmic  addicts  will 
soon  feel  how  much  moister  and 
creamier  the  lather  is.  On  the  face-and 
as  the  blade  glides  gently  through. 

Both  perfumes  are  new,  Fresh  Lime 
and  a  Regular  with  a  woody  tang. 

A  new  choice  of  sizes  too.  The  ever 
popular  large  size,  and  a  new  economy 


J 


Special  Trial  Price 
saves  up  to  lOp 


Popular  large  size 
regular  or  lime 


New  foam, 
moister,  creamier 


New  woody  tang 


size  which  gives  heavy  users  superb 
value  and  twice  as  much  foam! 

It's  all  there  on  the  packs.  Together 
with  special  trial  price  offers,  big  and 
bold,  to  top  the  lot 

Put  new  Erasmic  where  it  can  be 
seen  It  won't  stay  there  long. 

Erasmic  « 

Creamy  shaving  lather. 
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Comment 


Price  pressure 

So  far  chemists  have  been  spared  Mrs  Shirley  Williams' 
"price  restraint"  activities,  but  it  now  seems  their  days 
of  "freedom"  are  numbered.  The  indications  are  that 
baby  foods,  soaps,  toothpastes,  and  toilet  paper  could 
be  among  the  next  batch  of  goods  covered  (see  p604) 
— all  merchandise  the  multiples  (grocers  or  chemists) 
are  able  to  buy  and  sell  much  more  cheaply  than 
independents  if  they  are  so  minded. 

With  price  comparisons  between  retailers  now  being 
publicised  by  local  authorities,  and  the  "savings"  from 
bulk  buying  concentrated  on  selected  items,  the 
consumer  is  in  some  ways  being  conditioned  to  find 
independents  wanting,  through  no  fault  of  their  own, 
and  certainly  not  through  profiteering. 

Unfortunately  the  independent  retailer  seems  to  be 
expendable — part  of  the  price  that  has  to  be  paid  if  the 
Government  is  to  keep  its  side  of  the  wages-prices 
bargain  with  the  unions. 

In  this  environment,  and  with  taxes  and  rates  being 
used  to  implement  their  downfall,  it  is  small  wonder 
that  the  National  Pharmaceutical  Union  reacted  so 
fiercely  to  the  publicity  given  to  "Boots  value"  in 
Government  anti-inflation  advertising  last  week  (p605). 

Are  you  covered? 

The  British  Insurance  Association  reports  a  sharp 
increase  in  losses  due  to  burglaries  in  the  first  half  of 
this  year.  They  state  commercial  premises  have  been 
particularly  badly  hit  with  a  fantastic  increase  in  losses 
from  £2.6m  to  £4.1m  during  the  first  half  of  1974 
(see  p605).  The  Association  is  therefore  issuing  a 
timely  reminder  to  those  with  shops,  to  check  their 
insurance  cover.  They  point  out  that  even  if  stock 
levels  were  reassessed  as  little  as  a  year  ago,  the 
inflationary  situation  now  current  could  weN  mean  the 
cover  was  not  sufficient.  Price  rises  have  had  their 
inevitable  effect  and  may  bring  stock  level  above  the 
limit  of  the  insurance  cover. 

Fire  and  burglary  policies  for  commercial  premises 
are  usually  subject  to  an  "average  clause",  with  the 
result  that  under-insurance  will,  in  the  event  of  a 
claim,  result  in  payment  being  reduced  accordingly, 
no  matter  how  big  or  small  the  claim  involved. 

The  same  principle  applies  to  loss  of  profits  insurance 
which  is  just  as  important  as  fire  insurance,  as  it  is 
intended  to  cover  anticipated  future  income  which  might 
be  reduced  or  lost  following  tire.  If  a  claim  is  to  be 
settled  on  anticipated  income  during  the  12  or  18 
months  following  the  fire,  and  bearing  in  mind  that 
a  fire  might  occur  after  the  calculations  had  been  made, 
the  Insurance  Association  advises  that  it  is  necessary  to 
look  at  least  two  years  ahead  when  assessing  cover. 

This  is  an  age  of  consumerism,  and  those  who  deal  with 
the  public  must  ensure  they  are  adequately  protected. 
Chemists  do  not  need  to  be  reminded  of  the  interest 
displayed  by  the  criminal  fraternity  in  the  contents 
of  pharmacies.  Security  measures  need  to  be  reviewed 
and  up-dated  periodically,  and  whilst  a  proportion  of 
burglaries  are  carried  out  by  inexperienced  amateurs, 
there  are  those  who  make  increasing  use  of  modern 
technology,  so  security  cannot  stand  still. 
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Price  restraint'  on 
chemist  items? 


A  number  of  chemists'  goods  are  likely 
to  come  under  a  programme  of  selective 
voluntary  price  restraints  in  the  not  too 
distant  future. 

Mrs  Shirley  Williams,  Secretary  of  State, 
Department  of  Prices  and  Consumer  Pro- 
tection, announced  in  Parliament  on 
Monday  that  she  would  shortly  begin 
negotiations  with  appropriate  representative 
bodies  for  such  a  programme  of  selective 
price  restraint  "on  a  range  of  goods  of 
special  importance  in  family  expenditure." 
The  programme  would  come  into  operation 
when  it  was  clear  that  the  pay  limit  was 
being  effectively  observed  and  cost  pres- 
sures began  to  ease  sufficiently  to  allow 
such  action  to  be  taken  without  causing 
bankruptcies  and  unemployment.  She 
turned  down  the  suggestion  of  a  total  price 
freeze  which  would  only  put  more  jobs  at 
risk;  she  explained  that  firms'  margins — 
"now  little  more  than  half  the  permitted 
reference  levels" — would  not  allow  them 
to  absorb  the  additional  costs  themselves. 

A  spokeswoman  for  Mrs  William's 
Department  told  C&D  that  the  programme 
was  envisaged  as  a  broadening  of  the 
previous  voluntary  agreement  with  the 
Retail  Consortium,  which  operated  until 
August.  However  the  range  of  goods 
covered  would  be  greatly  extended  and 
would  probably  include  such  items  as 
toothpaste,  soap,  baby  products  and  toilet 
paper.  Mrs  Williams  met  with  Retail 
Consortium  and  Confederation  of  British 
Industry  representatives  on  Tuesday  to 
settle  the  framework  of  future  discussions 
on  the  proposal. 

□  A  total  of  130  applications  for  grants 
to  run  local  price  comparison  schemes 
have  so  far  been  received,  Mrs  Williams 
told  the  Commons  on  Monday.  Some  108 
of  the  applications  are  from  local 
authorities. 

More  employees  to  stand 
for  Society's  Council 

Two  members  of  the  Joint  Boots  Phar- 
macists Association  will  be  standing  in 
the  Pharmaceutical  Society  Council  election 
next  year — Tom  Owen,  Stockport,  and 
Roger  Odd,  Aylesbury.  Announcing  their 
intention  to  the  JBPA  annual  meeting 
recently,  Mr  S.  Wheatley,  chairman,  said 
the  aim  was  to  increase  the  number  of 
employees  on  Council  and  this  year's 
election  of  Mr  W.  H.  Howarth  was  "only 
the  beginning."  The  Association  believes 
that  the  use  of  the  single  transferable  vote 
will  increase  the  chances  of  candidates 
"supported  by  an  active  group." 

The  Association  is  to  support  the 
National  Association  of  General  Practice 
Employee  Pharmacists  (NAGPEP)  which 
is  soon  to  be  launched  formally.  It  will 
also  try  to  involve  more  employee  phar- 


macists in  support  of  the  Society.  Mr 
Shaun  Boney,  secretary,  said :  "The 
pressures  on  the  future  of  pharmacy  can 
only  be  resisted  by  a  united  profession.  The 
current  moves  by  general  practice  employee 
pharmacists  to  urge  the  Society  to  form  a 
membership  group  can  only  strengthen 
the  Society  by  involving  more  pharmacists 
in  its  affairs." 

The  meeting  was  attended  by  over  60 
pharmacists  representing  21  member  as- 
sociations. Efforts  are  to  be  made  to  urge 
Boots  pharmacists  to  form  associations  in 
areas  not  yet  represented. 

The  following  officers  were  elected: 
chairman,  S.  Wheatley;  vice-chairman,  R. 
Smyth;  secretary,  S.  Boney;  assistant 
secretary,  P.  Joyce ;  treasurer,  J.  Kenney ; 
publicity  officer,  K.  Mortimer. 

OFT  produces  'point-of-sale' 
leaflets  on  shoppers'  rights 

The  Office  of  Fair  Trading  has  produced 
a  free  leaflet  on  the  rights  and  obligations 
of  shoppers  and  shopkeepers  —  and  is 
suggesting  that  retailers  display  them  on 
their  counters. 

The  leaflet — entitled  "Fair  Deal  Across 
The  Counter" — is  intended  to  have  a 
double  use.  Given  by  the  retailer  to  his 
customers,  the  leaflet  explains  basic  shop- 
ping rights  to  those  customers  who  are 
perhaps  unlikely  ever  to  be  in  touch  with 
other  shopping  advice,  and,  if  a  dispute 
arises,  it  is  an  immediately-available  re- 
ference document  for  customer  and  shop- 
keeper. Subjects  dealt  with  on  the  leaflet 


The  Patients  Association  is  totally  opposed 
to  the  sale  of  oral  contraceptives  without 
prescription  but  would  not  oppose  the  use 
of  specially  trained  nurses  and  midwives 
to  give  repeat  prescriptions,  providing 
doctors  retained  ultimate  responsibility. 

These  views  have  been  sent  to  the 
Department  of  Health  working  group  on 
oral  contraceptives.  A  memorandum 
published  in  Nursing  Times  last  week, 
from  the  Association's  chairman,  points 
uut  that  there  is  no  evidence  of  a  real 
consumer  demand  for  these  drugs  to  be 
available  without  prescription  and  that  the 
risks  greatly  outweigh  the  advantages. 
Some  consumer  acceptance  of  nurses  as 
prescribers  seemed  to  stem  from  dissatis- 
faction with  the  care  provided  by  a  small 
minority  of  doctors.  But  if  nurses  were 
allowed  to  prescribe,  the  Association  feels 
that  arrangements  should  be  made  for  in- 
formation on  side  effects  to  reach  the 
Committee  on  Safety  of  Medicines. 

The  Association's  legal  adviser  believed 
the  consumer's  position  would  be  adversely 
affected  if  the  Department  recommended 


include  cash  refunds,  credit  notes,  ex- 
changes of  purchases  and  repairs. 

The  leaflet  was  prepared  by  the  Office 
of  Fair  Trading  in  consultation  with  the 
National  Federation  of  Consumer  Groups, 
the  National  Chamber  of  Trade,  the  Retail 
Trading  Standards  Association  and  the 
Institute  of  Trading  Standards  Administra- 
tion. Copies  are  being  supplied  to  the 
National  Pharmaceutical  Union  to  distri- 
bute free  to  pharmacists  wanting  them. 

'Commercial  piracy' 

The  National  Chamber  of  Trade  is 
marshalling  its  forces  by  asking  350,000 
members  through  835  Chambers  of  Trade 
to  object  to  the  West  Midlands  Metro- 
politan County  Council  Special  Powers  Bill 
when  it  goes  before  Parliament  next 
month.  The  Bill  would  allow  the  council 
to  open  shops  and  businesses. 

Mr  Leslie  Seeney,  the  Chamber's  director 
general,  in  a  letter  to  the  Council's  chief 
executive  says  the  proposals,  which  would 
kill  off  the  private  businessman,  are  little 
more  than  commercial  piracy. 

'Drugged  drivers'  concern 

A  great  many  road  accidents  happen  as 
a  result  of  impaired  judgment  due  to  drugs 
— much  more  than  the  police  or  general 
public  realise — warns  Dr  W.  J.  Reilly,  a 
Telford  general  practitioner. 

Writing  in  last  week's  British  Medical 
Journal  he  says  the  problem  will  have  to 
be  tackled  by  legislation  sooner  or  later 
Since  the  introduction  of  the  breathalyser, 
the  police  seemed  to  have  forgotten  about 
the  drugged  driver  who  was  just  as  pre- 
valent and  dangerous  as  the  druken  driver. 

Dr  Reilly  mentions  a  woman  who  drove 
to  his  surgery  while  taking  a  combination 
of  five  psychotropic  drugs  daily  and  a  long 
distance  lorry  driver  who  had  a  row  with 
his  wife,  took  a  handful  of  her  Librium 
capsules  then  drove  200  miles  "like  a 
maniac."  Another  woman  on  heavy  seda- 
tion had  been  stopped  twice  by  the  police 
for  erratic  driving  but  passed  the  breath- 
alyser test. 


that  the  drugs  were  "safe  enough"  to  be 
prescribed  by  nurses  or  sold  over  the 
counter.  At  present  it  is  possible  for  a 
woman  or  her  widower  to  successfully  sue 
a  manufacturer  or  a  doctor  who  prescribed 
without  prior  examination. 

A  survey  compiled  by  Pulse,  the  doctors' 
newspaper,  of  25  community  health 
councils  has  shown  that  14  were  in  favour 
of  allowing  nurses  to  prescribe  oral  con- 
traceptives while  11  felt  that  only  doctors 
should  be  able  to  prescribe.  Walsall  CHC 
were  in  favour  of  OTC  sale  from  phar- 
macies because,  according  to  one  member, 
"chemists  were  responsible  people  who 
knew  what  they  were  doing." 
□  The  Pharmaceutical  Society  has  told  the 
working  group  that  if  prescription-only 
requirements  are  to  continue  for  oral 
contraceptives,  the  prescription  should  be 
signed  by  a  medical  practitioner.  If  pre- 
scription-only requirements  are  removed, 
the  drugs  should  be  available  only  through 
pharmacies  so  as  to  ensure  effective  control 
over  their  promotion  or  distribution.  The 
group  expects  to  report  by  mid- 1976. 
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Anti-inflation 
and  Boots: 
NPU  objects 


Use  of  public  money  to  "promote"  one  of 
independent  chemists'  major  competitors 
has  been  condemned  by  Mr  J.  Wr'ght, 
secretary,  National  Pharmaceutical  Union, 
in  a  strong  reaction  to  last  week's  Govern- 
ment advertisements  in  support  of  its  anti- 
inflation  policy. 

One  of  the  advertisements  (see  C&D, 
October  25,  p56l)  pictured  Dr  Gordon 
Hobday,  Boots  Co  chairman.  It  pledged 
that  his  company  would  play  its  part  and 
referred  to  Boots  "reputation  for  value" 
which  it  was  "determined  to  maintain". 
The  advertisement  appeared  in  the  Daily 
Mirror,  Daily  Mail  and  Morning  Star  on 
October  22  and  was  repeated  in  the 
Sunday  Press  last  weekend. 

Mr  Wright's  letter,  addressed  to  the 
Prime  Minister,  says:  "As  the  body  re- 
presenting the  interests  of  the  nation's 
independent  retail  pharmacists,  the 
National  Pharmaceutical  Union  is  naturally 
anxious  to  see  an  end  to  the  present  high 
rate  of  inflation.  Indeed  we  will  do  all 
we  can  to  help  in  the  fight. 

"But  we  are  most  concerned  that,  as  part 
of  HM  Government's  present  publicity 
campaign,  public  money  should  be  used 
to  promote  the  business  of  one  of  our 
members'  major  competitors,  the  Boots 
organisation.  One  of  the  full-page  news- 
paper advertisements  in  the  current  series 
features  a  photograph  of  Boots'  chairman 
in  front  of  the  well-known  'Boots'  symbol 
and  includes,  in  the  copy,  words  which 
can  only  be  construed  as  a  commercial 
"plug"  for  the  company. 

Opportunity  exploited 

"As  is  obvious  from  Dr  Gordon 
Hobday's  statement  in  the  caption,  Boots 
have  fully  exploited  this  unique  opport- 
unity given  them  by  HM  Government  by 
the  careful  choice  of  words  to  convey  that 
Boots  alone  hold  a  high  reputation,  pro- 
vide value  for  money,  hate  to  increase 
prices,  hold  public  confidence  etc.  The 
statement  from  Sir  Marcus  Sieff  at  least 
included  the  words  "like  everyone  else, 
we  at  Marks  &  Spencer  ..." 

"We  appreciate  and  applaud  the  idea  of 
persuading  leading  industrialists  and  trade 
unionists  to  appear  together  on  the  anti- 
inflation  platform.  But  we  feel  sure  that 
the  advertisements  could  be  designed  and 
worded  so  as  to  have  no  commercial  bias 
without  losing  any  of  their  anti-inflation 
impact. 

"Our  members  are  finding  their  business 
lives  hard  at  present.  A  principal  difficulty 
is  the  high  level  of  taxes  that  they  pay 
and  collect.  You  can  imagine  their  feelings 
on  discovering  that  those  taxes  are  being 
used  to  assist  in  paying  for  a  competitor's 
publicity.    You    would    no    doubt  react 


German  visitors  to  Mallinson  House  with  Mr  Sharpe  and  NPU  officers 


similary  if  a  charity  to  which  the  Labour 
Party  contributed  used  the  contributions 
to  finance  a  Conservative  Party  campaign. 
1  hope  you  will  be  able  to  tell  me  that  the 
advertisement  of  which  I  have  complained 
will  not  appear  again  in  its  present  form." 

Mr  Wright  also  felt  Boots'  toiletries 
advertising  in  one  of  the  same  newspapers 
(though  not  on  the  same  day)  added  to 
their  advantage.  However,  Boots  say  their 
own  advertising  was  booked  in  July,  before 
involvement  with  the  anti-inflation  cam- 
paign was  known,  and  has  not  been 
amended.  The  justaposition  was  therefore 
coincidental. 

'Falsehood'  claim  on 
antibiotic  promotion 

Beecham  Group  Ltd  have  been  given  a 
temporary  order  in  the  High  Court  to 
protect  its  ampicillin  from  further  publica- 
tion of  a  "Malicious  falsehood."  Mr  Justice 
Brightman  made  the  14-day  ex  parte  order 
against  Bristol-Myers  Co  Ltd. 

Mr  Stephen  Gratwick,  QC  for 
Beechams,  said  that  the  alleged  falsehood 
was  contained  in  a  circular  letter  and 
leaflets  distributed  by  Bristol-Myers  to 
doctors  and  chemists.  Since  1962,  the 
Beecham  Group  had  manufactured  and 
marketed  in  Britain  an  ampicillin  with 
the  trade  mark  Penbritin,  and  had  licensed 
its  production  abroad. 

Bristol-Myers  had  been  licensed  to  make 
and  sell  ampicillin  in  the  United  States, 
but  not  in  the  UK.  But  when  the  patent 
expired  last  month,  they  launched  it  in  the 
UK  under  the  name  Pentrexyl. 

Mr  Gratwick  complained  that  the  pub- 
licity material  distributed  by  Bristol-Myers 
inferred  that  Penbritin  had  impurities  and 
that  their  product  was  better.  "They  are 
saying  that  Penbritin  as  sold  today  causes 
rashes  in  patients,  and  that  doctors  should 
think  twice  about  prescribing  it."  The 
written  publicity  was  followed  up  by  sales- 
men, who  repeated  the  allegations. 

Mr  Gratwick  said  that  Beecham  im- 
mediately protested.  But  Bristol-Myers  had 
made  no  expression  of  regret  or  offered 
to  withdraw  their  product.  They  were  en- 
titled to  boost  their  product,  but  not  by 
harming  Beecham. 

The  judge  granted  a  two-weeks  adjourn- 
ment after  counsel  for  Bristol-Myers  said 
he  had  only  just  been  instructed  and 
wanted  time  to  consider  the  case. 


German  pharmacists  visit 
NPU  headquarters 

As  part  of  a  four-day  study  tour  of  British 
pharmacy,  a  party  of  39  German  proprie- 
tor pharmacists  visited  Mallinson  House 
recently.  They  were  welcomed  in  German 
by  NPU  chairman,  Mr  D.  N.  Sharpe,  and 
by  Mr  J.  Wright,  NPU  group  director,  after 
which  they  toured  the  offices  and  attended 
a  question  and  answer  session.  On  the 
following  morning,  at  the  Churchill  Hotel, 
London,  the  party  was  given  an  address 
by  Mr  J.  Charlton,  secretary  of  the 
Central  NHS  Committee,  on  the  British 
National  Health  Service.  The  trip  also 
included  visits  to  Mr  Sharpe's  pharmacy 
and  Allen  and  Hanbury's  at  Ware. 

Cost  of  burglary  rises  58pc 
for  commercial  premises 

The  British  Insurance  Association  this 
week  reported  a  further  sharp  increase  in 
burglary  losses  paid  by  member  companies 
during  the  first  half  of  1975,  continuing 
the  deterioration  which  occurred  in  1974. 

The  largest  increase  was  in  thefts  from 
commercial  and  industrial  premises,  for 
which  claims  rose  58  per  cent  from  £2  6m 
for  the  first  six  months  of  1974  to  £4  lm 
in  the  same  period  this  year.  In  comparison, 
the  total  cost  of  burglary  claims  increased 
only  31  per  cent  over  the  same  period 
from  £145m  to  £19m.  The  Association 
stress  that  because  the  crime  industry  is 
thriving,  businessmen  have  to  realise  that 
security  is  a  continuing  process  which 
needs  to  be  kept  up-to-date  if  crime  is  to 
be  contained.  The  traditional  concept  that 
thieves  only  go  for  high  value  goods  no 
longer  holds  true — they  would  steal  any- 
thing they  could  lay  hands  on. 

Inflation  rate  falling 

There  are  indications  that  the  underlying 
rate  of  inflation  may  now  be  falling,  but 
the  full  effects  of  recent  pay  settlements 
have  not  yet  been  fully  reflected  in  prices, 
so  there  will  still  be  "worryingly  high" 
levels  of  price  increases  this  winter. 

These  views  are  given  in  the  Price  Com- 
mission's latest  report  covering  the  period 
June  1  to  August  31.  which  was  published 
last  week  (HM  Stationery  Office,  House 
of  Commons  Paper  631,  £110). 
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Safety  packs:  US  survey  shows 
lack  of  patient  acceptance 


Although  child  resistant  containers  have 
been  widely  used  in  the  USA  for  the  past 
three  years,  patient  acceptance  of  such 
packaging  is  still  "relatively  low",  accord- 
ing to  a  survey  conducted  by  the  American 
Pharmaceutical  Association. 

The  survey,  reported  in  the  September 
issue  of  the  Association's  journal,  was 
undertaken  to  try  to  quantify  problems 
associated  with  the  use  of  child  resistant 
containers,  which,  under  the  1970  Poison 
Prevention  Packaging  Act,  are  required  on 
almost  all  prescription  medicines  in  oral 
dosage  forms.  Aspirin  products  were,  in 
1972,  the  first  to  have  such  packaging,  and 
the  latest  figures  show  a  20  per  cent  decline 
in  the  numbers  of  aspirin  ingestions  since 
that  time. 

Over  1,000  general  practice  and  hospital 
pharmacists  replied  to  a  survey  question- 
naire. An  "overwhelming  majority" — 801 
per  cent  of  replies  rated  patient  acceptance 
of  the  packaging  as  "fair"  or  "poor"  with 
only  2  per  cent  indicating  it  as  excellent. 
The  respondents  additionally  felt  that  the 
patients'  knowledge  and  understanding  of 
the  Act  and  its  regulations  was  low,  speci- 
fically for  the  provision  which  permits  the 
patient  to  request  nonsafety  packaging 
where  child  access  was  unlikely,  or  the 
patient  experienced  undue  difficulty  in 
using  it.  Doctors  appeared  to  be  equally 
uninformed. 

The  difficulty  encountered  by  patients  in 
opening  child  resistant  containers  is  the 
problem  most  frequently  observed  by  res- 
pondents, with  84  6  per  cent  indicating 
it  occurs  "often"  or  "very  often".  Over 
half  replied  that  the  ultimate  result  of  the 
difficulty  is  frequently  breakage  of  the 
container  and/or  cap,  either  purposely  or 
accidentally,  and  over  60  per  cent  felt 
patients  "often"  or  "very  often"  leave  the 
containers  open  or  with  the  safety  feature 
disengaged. 

Child  access  to  contents 

Some  24  per  cent  of  respondents  indi- 
cated that  easy  child  access  occurred 
"often"  or  "very  often".  The  survey  con- 
cludes that  this  figure  is  high  enough  to 
warrant  a  further  investigation;  "it  is  more 
than  possible  that  as  the  number  of  child 
resistant  containers  in  the  home  increases, 
the  probability  of  children  becoming 
familiar  with  the  way  they  operate  might 
also  increase".  Many  pharmacists  pointed 
out  that  they — as  well  as  patients — had 
difficulty  in  opening  the  containers,  and  a 
number  cited  liquids  as  a  source  of  "an 
inordinate  number"  of  problems — especi- 
ally syrups  and  suspensions  which  tend  to 
"gum  up"  the  closure  mechanism. 

Many  pharmacists  cited  container  design 
as  a  major  problem;  many  problems  were 
associated  with  containers  which  required 
a  certain  alignment  with  the  cap  before 
opening.  Some  noted  that  the  containers 


are  a  special  problem  for  non-English 
speaking  people  who  could  not  read  the 
directions  appearing  on  the  container. 

A  total  of  145  individual  case  reports  of 
adverse  effects  because  of  the  use  of  the 
containers  were  received  during  the  survey. 
The  largest  number  were  situations  in 
which  patients  had  extreme  difficulty  before 
finally  getting  the  containers  opened, 
"often  resulting  in  extreme  mental  upset 
and  anguish".  The  patients'  solution  varied, 
some  resorted  to  help  by  outsiders — many 
pharmacists  reported  they  had  to  send 
their  personnel  to  the  patients'  home  to 
assist — and  destruction  of  the  closure  or 
entire  container  was  a  commonly  reported 
remedy.  In  most  cases  the  latter  solution 
resulted  in  improper  storage  which  led  in 
turn  to  a  few  cases  of  injury. 

There  were  also  "a  disturbing  number" 
of  cases  in  which  the  patient  took  no 
medication  at  all  because  of  inability  to 
open  the  container — in  four  the  result  was 
hospitalisation,  in  another  it  was  sus- 
pected to  have  contributed  to  the  patients' 
death.  In  addition  to  the  majority  of  such 
reports  involving  elderly  or  handicapped 
patients,  there  were  also  a  "surprising 
number"  of  cases  in  which  children  were 
not  given  medicine  because  their  parents 
could  not  open  the  container. 

Mrs  Knight  to  give  paper 
at  Interphex 

Mrs  Jill  Knight,  MP,  who  has  been  trying 
to  introduce  legislation  on  child-resistant 
containers — so  far  unsuccessfully — is  to 
present  her  views  at  Interphex  76. 

Child-resistant  packaging  will  be  the 
subject  of  one  of  a  series  of  conferences 
organised  in  conjunction  with  the  Interphex 
exhibition,  being  held  at  the  Hotel  Metro- 
pole,  Brighton,  March  29  to  April  2,  1976. 
Other  speakers  will  include  Dr  R.  H. 
Jackson,  Royal  Victoria  Infirmary,  New- 
castle, and  the  session  (on  March  30)  will 
be  led  by  the  Proprietary  Association  of 
Great   Britain,   with   contributions  from 


pharmaceutical  and  systems  manufacturers. 

Other  conference  topics  include  noise  and 
environmental  factors  in  the  factory  and 
ergonomics  and  machine  design  (March 
29);  economies  in  labour  through  auto- 
mation (March  30) ;  sterile  production  and 
product  coding  (March  31);  cosmetics  and 
toiletries  (sponsored  by  the  Toilet  Prepara- 
tions Federation,  April  1). 

Over  200  exhibitors  from  15  countries 
are  expected  to  participate  in  the  exhibi- 
tion. With  more  than  half  the  products  on 
show  from  overseas,  a  significant  number 
of  exhibits  will  be  concerned  with  safety 
and  security — from  child-resistant  con- 
tainers to  coding  systems  and  contamina- 
tion control.  Details  from  the  organisers, 
BPS  Exhibitions  Ltd,  4  Seaford  Court, 
220  Great  Portland  Street,  London  Wl. 

Call  for  independent  Welsh 
health  services 

A  group  of  people  associated  with  health 
services  in  Wales  are  hoping  to  set  up  a 
Welsh  Health  Commission,  free  from 
control  by  Westminster  and  the  civil 
service. 

The  Well  Wales  Group  have  sent  their 
proposals  to  Mr  John  Morris,  Secretary  of 
State  for  Wales,  and  Mr  Edward  Short, 
who  is  in  charge  of  the  Government's  de- 
volution programme.  The  group  believes 
that  the  creation  of  a  Welsh  Assembly 
would  give  an  ideal  opportunity  to  make 
the  change  but  feels  that  the  Welsh  Health 
Commission  should  be  set  up  regardless 
of  devolution  generally. 

The  Commission  would  take  regional 
control  of  the  health  services,  as  Wales 
has  no  regional  health  authority. 

Finance  would  come  from  funds  made 
available  for  allocation  in  Wales  by  the 
Welsh  Assembly.  The  group  feels  that  an 
organisation  deciding  health  care  priorities 
cannot  be  led  by  people  "dedicated  to 
electoral  success"  or  by  a  civil  service 
department  which  is  concerned  with  wider 
issues  of  government. 

The  group  includes  doctors,  administra- 
tors and  other  health  workers,  many  of 
whom  are  remaining  anonymous  because 
of  their  close  associations  with  the  service. 
A  spokesman  did  not  know  whether  any 
pharmacists  were  involved. 

Mr  Dengar  Evans,  chairman,  Welsh 
Pharmaceutical  Committee,  told  C&D 
that  any  improvements  in  the  pharmaceu- 
tical services  would  be  welcome  but  he 
would  prefer  them  to  be  introduced 
within  the  existing  framework;  too  much 
deviation  from  democratic  processes  could 
lead  to  the  emergence  of  elitist  concepts. 


Mr  S.  Kordy 
(right),  manager, 
Zamet  Chemists, 
Leicester  Square 
Underground, 
received  a  bottle 
of  Scotch  when 
his  customer, 
Miss  Aline  Alghisi, 
won  a  Tudor 
Processing 
summer 

competition.  She 
collects  her  prize 
from  Mr  D. 
Williams,  sales 
director 


one  of  the 
great  protectors 


\ 
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Mr  C.  R.  B.  Williamson,  49,  resigned  as 
chairman  of  Sterling-Winthrop  on  October 
27.  His  place  is  taken  by  Dr  D.  W.  Wylie; 
Mr  E.  E.  Barker  becomes  vice-chairman 
(see  also  p630). 

Mr  Williamson  joined  the  company  in 
1957  to  manage  its  UK  prescription 
medicines  and  held  the  responsibility  of 
opening  up  the  continental  European 
markets.  In  1968  he  became  chief  executive 
of  Sterling-Winthrop  Group  Ltd,  Sterling's 
largest  European  subsidiary.  He  was 
elected  deputy  chairman  of  the  Inter- 
national co-ordinating  board  of  Sterling 
Drug  Inc  in  1974. 

Mr  Williamson  was  for  five  years  a 
member  of  the  board  of  management  of 
the  Association  of  British  Pharmaceutical 
Industry  and  was  also  vice-president  of 
that  Association.  He  is  a  Fellow  of  the 
Institute  of  Directors  and  a  member  of 
the  British  Institute  cf  Management. 

Deaths 

Orr:  On  October  22,  Mr  Samuel  Orr,  MPS 
NI,  147  Cregagh  Road,  Belfast  6.  Mr  Orr, 
who  qualified  in  1936,  carried  on  business 
for  many  years  at  Woodstock  Road,  Bel- 
fast 6,  until  he  closed  the  business  during 
the  mid-sixties.  For  several  years  he  acted 
as  a  manager  and  he  again  went  into  busi- 
ness on  his  own  account  in  1971  at  the 
Mossley  Pharmacy,  Newtownabbey.  He  is 
survived  by  his  wife,  two  sons  and  a 
daughter. 

News  in  brief 

□  The  federal  government  in  Australia 
is  beginning  tests  of  sunscreen  products 
and  intends  to  classify  them  according  to 
effectiveness. 

□  From  March  I,  1976,  pharmacies  in 
Quebec  will  have  to  be  self-contained 
areas  reserved  for  the  sale  of  drugs,  poi- 
sons and  pharmaceutical  products,  accord- 
ing to  the  October  Medical  World. 

□  An  International  Federation  of  Asso- 
ciations of  Pharmaceutical  Physicians  has 
been  formed  to  represent  doctors  working 
in  the  pharmaceutical  industry.  Dr  G. 
Beaumont,  medical  adviser,  Geigy  Pharma- 
ceuticals, has  been  elected  vice-chairman. 

□  The  Atomic  Energy  Research  Establish- 
ment, Harwell,  Oxfordshire,  claims  to  have 
developed  a  technique  for  efficient  recovery 
of  proteins  from  liquid  wastes  and  efflu- 
ent streams.  The  technique  involves  use 
of  a  continuous,  high  flow  column  system, 
and  it  is  said  that  about  80  per  cent  of 
proteins  can  be  recovered  in  a  single  pass. 

□  The  International  Spring  Fair  will  take 
place  at  the  National  Exhibition  Centre, 
Birmingham,  February  1-5,  1976;  followed 
by  the  4th  Scottish  Gifts  Fair,  Kelvin  Hall, 
Glasgow,  February  8-12,  1976,  and  the 
Blackpool  Gifts  Fair,  February  15-19, 
1976.  Details  from  Trade  Promotion 
Services  Ltd,  Exhibition  House,  6  Warren 
Lane,  Woolwich,  London  SE18  6BW. 
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Consistency 

There  is  nothing  more  difficult  to  achieve  than  consistency.  One  likes  to 
think  that,  whatever  other  people  may  be,  no  one  can  apply  the  label  of 
inconsistency  to  oneself,  no  matter  how  foolish  or  small-minded.  Almost 
every  week  something  occurs  to  drive  home  the  fact  that  life  is  a  series 
of  compartments  with  no  communicating  door. 

It  is  only  a  week  or  two  since  the  Council,  through  the  president  of  the 
Pharmaceutical  Society,  sent  a  letter  to  members  recommending  that,  so  far 
as  concerned  the  retail  sale  of  three  named  products,  additional  control 
should  be  instituted  under  which  the  particular  items  were  to  be  treated  in 
like  manner  to  poisons  in  Schedule  I.  I  pointed  out  that,  while  approving  of 
any  step  likely  to  minimise  abuse,  there  seemed  to  be  perfectly  adequate 
safeguards  already  in  existence,  and  that  all  that  was  required  was  the 
practice  of  professional  responsibility.  It  was  also  pointed  out  that  to 
limit  the  named  products  to  three,  rather  than  rely  on  the  contents  in  general, 
was  to  risk  a  slackening  of  control  in  other  directions. 

The  thought  occurred  again  in  connection  with  two  quite  recent  products 
described  as  cold  remedies  or  "night-time  colds  medicine"that  are  the 
subject  of  television  advertising,  one  as  part  of  a  campaign  costing  £485,000. 
Such  expenditure  would  seem  to  ensure  demand  by  the  public,  and 
the  enthusiastic  co-operation  of  the  pharmacist  is  sought  by  the  offer  of 
maximum  trade  discounts  and,  better  still,  premium  bond  awards  in  a 
display  scheme. 

Personal  observation  suggests  that  the  inducement  of  the  award  of  the 
bonds  has  met  with  some  success,  for  pharmacies  are  displaying  Part  I 
poisons  on  counter  and  in  window,  emphasising,  if  that  were  needed,  that 
the  professional  and  commercial  outlooks,  while  antagonistic,  are  closely 
interwoven.  But  if,  despite  the  manufacturer's  statements,  there  should 
be  a  problem  in  a  form  of  addiction,  are  we  to  see  further  amendment  to  the 
Council's  published  list  of  three  products,  not  forgetting  some  which  have 
already  acquired  a  doubtful  reputation  in  the  minds  of  those  pharmacists 
who  are  alert  to  patterns  of  demand?  If  so,  chaos  is  not  far  off.  Council 
should  think  again. 


reflections 


Westminster  report 


Metrication  'too  slow' 

Progress  on  the  metrication  of  consumer 
goods  will  need  to  be  quicker  if  Britain  is 
to  fulfill  its  EEC  obligation  to  phase  out 
the  imperial  system  by  the  end  of  1979, 
according  to  Mr  Alan  Williams,  Minister 
of  State.  Department  of  Prices  and  Con- 
sumer Protection.  Replying  to  a  question 
from  Miss  Janet  Fookes,  during  Commons 
question  time  on  Monday,  Mr  Williams 
said  successive  governments  had  believed 
metrication  to  be  in  the  national  interest 
and  that  it  should  be  completed  as  soon 
as  possible.  His  Department  would  con- 
tinue to  support  the  changeover. 

In  reply  to  a  further  question  from  Miss 
Fookes  that  metrication  "may  be  an 
opportunity  for  the  same  price  rises  that 
occurred  with  decimalisation,"  Mr  Williams 
said,  "So  far,  the  sector  by  sector  approach 
has  enabled  us  to  keep  fair  and  proper 
scrutiny  over  the  price  increases  at  the 
time  of  metrication." 


Free  scripts  cost  £182m 

Some  165m  prescriptions  at  an  estimated 
cost  of  £182m  were  dispensed  free  of 
charge  in  the  year  ended  March  31,  1975, 
according  to  Mr  Michael  Meacher,  Under 
Secretary  for  Social  Services.  In  a  written 
Commons  answer  last  week,  Mr  Meacher 
added  that  the  administrative  costs  of 
operating  the  exemption  scheme  are  esti- 
mated to  be  about  1  per  cent  of  the  cost 
of  the  free  prescriptions.  Prescriptions 
from  dispensing  doctors  are  included  in 
the  figures  and  comparable  totals  for 
earlier  years  include:  1973:  150m  pres- 
criptions, £130m;  1974:  154m  prescrip- 
tions £145m. 

NEB  amendment  rejected 

The  Commons  last  week  rejected — by  261 
votes  to  254— a  Lords  amendment  to  the 
Industry  Bill  which  would  have  removed 
the  National  Enterprise  Board's  proposed 
power  to  extend  public  ownership  into 
profitable  areas  of  manufacturing. 
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Here's  what  Edgar  Herrmann,  the  shaver 
specialist,  said  recently  about  Philishave. 


"We  all  know  that  Philips 
shavers  are  the  best  sellers 
you  simply  stock,display 
and  selLThere  was  never 

a  more  gilt-edged 
stock  investment? 


Peak  Christmas  period 
national  TV  campaign.  30  second 
'Waterloo  Station'  commercials 
from  November  10th  to  December  14th, 
reaching  85%  of  all  male  adults. 
Be  prepared. 


PHILIPS 


Simply  years  ahead. 


PHILIPS 
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New 
products 


Cosmetics  and  toiletries 

Bath  range  introduced 

Coty  have  introduced  three  bath  products 
in  the  L'Aimant  range — in  time  for 
Christmas.  They  are,  bath  gelee  (£100), 
a  pink  tinted,  transparent  gel  that  lathers 
into  a  foam  and  may  be  used  in  the  bath 
or  shower.  L'Aimant  fragrance  bath  lotion 
(£1  50),  is  a  light-textured,  cream  bath 
lotion  that  produces  a  foam.  And 
L'Aimant  luxury  milk  bath  (£2  00),  a  pink 
tinted  powder  that  produces  a  foam  and 
contains  "milk  proteins"  (Coty  Ltd,  Great 
West  Road,  Brentford,  Middlesex). 

Two  Styx  products 

Two  bath  preparations  have  been  launched 
by  Rallet  in  the  Styx  range.  Styx  Sorcery 
bath  gel  (£0  80)  is  a  transparent,  yellow 
tinted  gel  that  may  be  used  as  a  bath  foam 
or  body  shampoo.  Styx  bubbling  bath 
magic  (£125)  is  a  light-textured,  yellow 
cream  lotion  that  acts  as  a  water  softener 
(Rallet,  941  Great  West  Road,  Brentford, 
Middlesex). 

Just  toiletries  range 

A  toiletries  range  with  the  brand  name 
Just,  has  been  launched.  The  range  com- 
prises a  500-g  foam  bubble  bath  (£0  27)  in 
pink  and  blue;  300-g  herbal  bath  (£0  27) 
in  Cologne  and  pine;  500-g  shampoo 
(£0  27)  in  lemon,  family,  herb  and  "beauty" 
varieties  (distributors,  Benson's  Hosiery 
(Holdings)  Ltd,  Benson  House,  Weir  Road, 
London  SW12). 

Medicated  confectionery 

Pastille-formula  boiled  sweets 
A.  L.  Simpkin  &  Co  have  developed  a 
range  of  "medicated  mini-tabs"  from  their 
standard  pastille  formulas.  Mini-tabs  are 
sugar,  hard  boiled,  medicated  confec- 
tionery and  incorporate  the  soothing 
ingredients  of  the  pastilles — but  are  said 
to  be  easier  to  produce  and,  with  increased 
gum  prices,  can  therefore  be  sold  more 
cheaply. 

There  are  six  versions:  sore  throat, 
catarrh,  teddy  cough  for  children,  glycerin 
l&mon  and  honey,  blackcurrant  and  gly- 
cerin, and  menthol  and  eucalyptus.  Mini- 
tabs  are  vacuum-packed  in  tins  (£01 8)  to 
extend  shelf  life  (A.  L.  Simpkin  &  Co 
Ltd,  Hunter  Road,  Sheffield  S6  4LD). 

Sundries 

Mouse  poison  in  sachet 

Sorexa  CRI,  previously  only  available  for 
sale  through  pharmacies  to  farmers  or 
owners  of  agricultural  or  industrial  pre- 
mises, is  now  available  for  OTC  sale. 
Packaged  in  10-g  sachets  (£049),  the 
sachets  are  packed  in  display  outers  of  10 


(Sorex  (London)  Ltd,  Fulton  House, 
Empire  Way,  Wembley,  Middlesex  HA9 
0LX). 

Surgical 

Appliances  for  women 

Two  new  appliances  for  women  have  been 
introduced  by  Saffron,  manufacturers  of 
medical  equipment. 

A  breast  reliever  in  two  sizes — 60ml 
(£117)  and  120ml  (£143)— has  a  pink 
plastic  bulb  with  a  smooth  inner  surface 
which  can  be  easily  cleaned.  The  60ml 
size  meets  Drug  Tariff  specifications.  A 
vaginal  syringe  with  a  one-piece  curved 
pipe  (£162)  is  said  to  have  the  same 
standards  of  comfort,  efficiency  and  ease 
of  cleaning  as  the  conventional  whirling 
spray  with  a  straight  two-piece  pipe,  but 
is  cheaper.  However,  the  latter  is  still  avail- 
able in  the  Saffron  range  (£2  27).  Both 


syringes  have  white  pipes  with  pink  bulbs 
(Saffron,  5  Rowlands  Road,  Worthing, 
West  Sussex  BN11  3JJ). 
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REASEC  tablets 

Manufacturer  Janssen  Pharmaceutical  Ltd, 
Chapel  Street,  Marlow,  Bucks  SL7  1ET 
Description  Pale  yellow,  circular,  biconvex, 
scored  tablet  containing  diphenoxylate 
hydrochloride  2  5mg  and  atropine  sulphate 
0025mg 

Indications  Acute  diarrhoea  associated 
with  "travellers"  diarrhoea,  infective 
diarrhoeas,  including  bacillary  and  amoebic 
dysenteries  and  gastro-enteritis,  with 
specific  therapy  where  appropriate. 
Chronic  diarrhoea  associated  with  func- 
tional bowel  disorders,  "irritable  colon" 
syndrome,  mucous  colitis,  spastic  colon, 
ulcerative  colitis,  regional  ileitis,  ileostomy, 
colostomy,  gastrectomy 
Contraindications  Liver  disease  or  intest- 
inal obstruction 

Dosage  Adults:  Initially  four  tablets, 
followed  by  two  every  six  hours  until 
diarrhoea  controlled,  then  two  daily. 
Children,  1-3  years:  1  twice  daily;  3-8 
years,  1  three  times  daily;  8-12  years,  1 
four  times  daily;  12-16  years,  2  three  times 
daily 

Precautions    Care   in   patients  receiving 

narcotic  or  sedative  drugs 

Side  effects  Nausea,  vomiting,  sedation, 

dizziness,  skin  reactions,  restlessness  and 

insomnia 

Packs  1,000  tablets  (£13  90  trade) 
Supply  restrictions  PI,  CD  Inv,  S4B 
Issued  November  1975 

FYBRANTA  tablets 

Manufacturer  Norgine  Ltd,  26  Bedford 
Row,  London  WC1R  4HJ 
Description   Mottled,  light  brown  tablet 
containing   bran   2g,   calcium  phosphate 
100  mg 

Indications  Colonic  and  other  gastroen- 
terological diseases  where  bran  is  indicated, 


including  constipation,  symptomatic  relief 
in  diverticular  disease  and  the  "irritable 
colon"  syndrome 

Contraindications  Intestinal  obstruction 
Dosage  Adults:  usually  6-12  daily  in  di- 
vided doses.  Larger  quantities  may  be  pre- 
scribed in  individual  cases.  Should  be 
chewed  and  swallowed  with  liquid,  not 
swallowed  whole. 

Notes  Calcium  phosphate  is  included  to 
neutralise  the  effect  of  phytic  acid  in  bran, 
which  may  otherwise  interfere  with  cal- 
cium absorption 
Storage  In  a  cool  dry  place 
Packs  100  tablets  (£0  96  trade) 
Issued  November  1975 

INSULIN  LEO  NEUTRAL  and 
RETARD 

Manufacturer  Nordisk  Insulin  Ltd,  17 
Halkingcroft,  Langley,  Berks  SL3  7BB. 
Distributors  Leo  Laboratories  Ltd,  Hayes, 
Middlesex 

Description  Neutral:  Neutral  solution  of 
highly  purified  pork  insulin  containing  40 
iu  per  ml.  Retard :  Neutral  suspension  of 
highly     purified     microcrystalline  pork 
insulin  containing  40  iu  per  ml  (NPH) 
Indications    Insulin  -  dependent  diabetes. 
Neutral  has  rapid  onset  and  short  duration 
and  is  particularly  suitable  for  treatment 
of  diabetic  coma  and  pre-coma.  Both  may 
be    mixed    in    all    proportions  without 
changing    characteristic    effect    of  either 
type.  Minimal  antigenic  properties  make 
it  recommendable  in  lipoatrophy,  insulin 
allergy  and  insulin  resistance 
Contraindications  Hypoglycaemia 
Dosage:  According  to  physician.  Neutral: 
By  subcutaneous,  intramuscular  or  intra- 
venous injection.  Duration  j  to  8  hours, 
maximum  effect  at  1  to  3  hours.  Retard: 
By  subcutaneous  or  intramuscular  injec- 
tion. Shake  before  use.  Duration  1-J  to  24 
hours,  maximum  effect  between  4  and  12 
hours  after  injection 

Precautions  Diabetics  previously  treated 
with  beef  or  mixed  beef/pork  insulin  may 
need  dose  adjusted  downwards  if  changed 
to  Insulin  Leo 

Storage  Between  2  and  10°C,  protected 

from  sunlight.  Do  not  freeze 

Packs  10ml  vials  of  40  iu  per  ml:  neutral 

(£110  trade)  and  retard  (£125) 

Supply  restrictions  PI,  S7(l) 

Issued  November  1975 
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BOOM  TIME 
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UniChem 
Shareholders 


c-Q 


20%  off 


Vaseline 


Petroleum  Jelly 


ELNETT 


BRUT  33 


_  polish 
Bernover 


EXCLUSIVE  OFFERS  TO  UniChem  SHAREHOLDERS 

(5th  -  22nd  NOVEMBER,  1975) 

oVaS  AT  LEAST  A  FURTHER  5%  DISCOUNT* 
Vv  IN  THE  FORM  OF  PROFIT-SHARING  REBATE 

*(THE  MINIMUM  BASIC  RATE  FORECAST  FOR  1975) 


TO: 

J.  A.  L.  SPELLER,  GENERAL  SALES  MANAGER, 

UNICHEM  LIMITED 

CROWN  HOUSE 

MORDEN,  SURREY  SM4  5EF 

How  do  I  become  a  UniChem  Shareholder  ? 


NAME 


ADDRESS 


DATE 


CD/3 
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Timodine  now  in  30g  size 

Reckitt  &  Colman  pharmaceutical  division, 
Dansom  Lane,  Kingston-upon-Hull  HU8 
7DS,  are  introducing  a  new  30g  tube  size 
(£1  23)  of  Timodine  to  meet  the  growing 
prescription  demand.  Stocks  of  the  20g 
tubes  are  now  exhausted  and  orders  are 
now  being  met  with  the  new  size.  The 
company  says  pharmacists  should  con- 
tinue to  fill  prescriptions  with  their  resi- 
dual stock  of  the  20g  size  before  starting 
the  new  size  and  endorse  prescriptions 
accordingly  with  the  pack  dispensed. 
General  practitioners  have  been  notified 
of  the  pack  change. 

'12  for  one'  replacement 

Sylvania,  whose  photo  lighting  products 
are  distributed  in  Britain  by  Enterprise 
Leisure  Sales  Ltd,  PO  Box  45,  St  Albans, 
Herts,  have  such  faith  in  their  products 
that  they  are  offering  to  replace  any 
single  lamp  which  fails  in  one  of  their 
four  lamp  magicubes  with  a  new  pack  of 
three  magicubes.  The  offer — known  as  the 
"12  time  guarantee" — applies  throughout 
Europe  and  similar  replacement  offers 
apply  to  other  products  in  the  Sylvania 
range. 

□  Enterprise  have  been  appointed  ex- 
clusive UK  distributors  for  two  additional 
product  lines  from  January  1,  1976.  The 
new  lines  are  the  Voigtlander  range  of 
Rollei-Werke  Franke  &  Heidecke,  and 
Mechanische  Weberi's  projection  screen 
products. 

Second  salesgirls'  seminar 

Following  the  success  of  Unichem's  first 
salesgirls'  seminar  in  March,  a  second  was 
held  on  October  1  at  the  Alexandra 
National  Hotel,  Finsbury  Park,  London. 
Members  from  North  and  East  London 
were  invited  to  send  counter  staff  to  the 
session  which  covered  subjects  including 
"foot  and  leg  care,"  by  Celia  Ansell, 
Scholl  UK  Ltd,  a  film  and  talk  on  "selling 
hair  colour",  by  Sue  Frazer,  Elida  Gibbs 
Ltd,  a  talk  on  display  and  merchandising 
by  John  Speller,  Unichem  general  sales 


manager.  Demonstrations  were  given  by 
Michele  Robertson  on  display  ideas  and 
techniques. 

Agfa  window  competition 

Agfa-Gevaert  Ltd,  Great  West  Road, 
Brentford,  Middlesex,  are  to  run  a  Christ- 
mas window  competition  this  year,  and 
have  produced  special  seasonal  point-of- 
sale  material  which  can  be  used  in  dealers' 
entries. 

The  competition  runs  November  17- 
December  19,  with  four  first  prizes  of  £100 
each,  four  second  of  £60,  and  16  third  of 
£10.  Entry  is  by  filling  in  a  special  form, 
available  from  the  company's  sales  force 
or  dispatched  with  goods  consignments, 
and  enclosing  a  colour  picture  of  the 
window.  The  new  point-of-sale  material — 
comprising  window  stickers,  text  cards, 
camera  displays  and  dump  bins — 
features  a  bright,  colourful  Santa  Claus 
with  the  message  "Give  an  Agfa  gift  for 
Christmas." 

Revised  discount  terms 

Berk  Pharmaceuticals  Ltd,  Station  Road. 
Shalford.  Guildford,  Surrey  GU4  8HE, 
have  discontinued  the  5  per  cent  parcel 
discount  terms  on  Berk  products  sold  to 
retailers  via  wholesale  distributors.  Direct 
parcel  terms  of  5  per  cent  discount  on 
specialities  and  10  per  cent  on  generics  in 
£80  minimum  parcels  still  apply. 

Kotex  goes  metric 

The  standard  and  economy  packs  of 
Kotex  and  Kotex  New  Freedom  feminine 
towels  will  contain  either  10  or  20  towels 
as  part  of  a  standardisation  and  metrica- 
tion programme  by  Kimberly-Clark  Ltd, 
Larkfield,  Maidstone,  Kent.  10's  packs  of 
all  Kotex  products  will  now  be  available 
in  polysacked  display  trays  of  12  packs. 

At  the  same  time,  Kotex  "loop" 
feminine  towel  packs  have  been  redesigned 
with  a  flower  design ;  blue  and  green  for 
size  1  regular,  red  and  orange  for  size  2. 

Ribena  television  campaign 

The  current  television  advertising  cam- 
paign by  Beecham  Foods,  Beecham  House, 
Brentford,  Middlesex,  for  Ribena  breaks 
nationally  this  week.  Featuring  two  30- 
second  commercials  backed  by  15  second 
spots,  the  campaign  is  to  run  on  a  burst 
basis  until  the  end  of  February  next  year. 

New  distributors 

J.  Pickles  &  Sons,  Pickles  House,  Church 
Lane,  Knaresborough,  Yorks  HG5  9AS. 
have  taken  over  distribution  of  Snowfire 
tablets  (£0  15)  in  the  UK. 


Unichem  seminar: 
standing,  left  to 
right,  Celia  Ansell, 
Sue  Frazer, 
Michele 
Robertson, 
John  Speller 


Anita  Harris  recipe  book 

The  Sweetex  Anita  Harris  recipe  book,  a 
24  page  book  containing  60  recipes  for 
slimmers,  is  to  be  promoted  on  the  Sweetex 
500  pack  from  November.  The  book  also 
contains  a  calendar  showing  the  seasonal 
availability  of  fruits  and  vegetables. 

Consumers  will  be  able  to  buy  the 
recipe  book  by  sending  59p  ane  one 
proof  of  purchase  of  the  500  pack,  to 
Crookes  Anestan  Ltd,  1  Thane  Road  West, 
Nottingham  NG2  3AA. 

Brut  winter  sports  relay 

Faberge  Inc,  Ridgeway,  Iver,  Bucks, 
sponsored  an  event  which  took  place  at 
the  Hill-End  dry  ski  slope  in  Edinburgh, 
October  18.  The  race,  which  was  tele- 
vised by  the  BBC,  consisted  of  a  parallel 
slalom  on  the  Hill-End  slope.  The  com- 
petitors were  drawn  from  the  Olympic 
squads  for  alpine  skiing,  Nordic  biathlon, 
bobsleighing  and  skating.  There  were 
four  teams  and  each  team  consisted  of 
one  man  and  one  woman  downhill  skiier, 
a  biathlete,  a  bobsleigher  and  a  skater. 

Faberge  have  donated  £5,000  worth  of 
prize  money  for  the  Brut  winter  sports 
relay.  Each  of  the  teams  represented  one 
of  the  Olympic  winter  games  disciplines 
and  the  money  they  won  will  be  paid  to 
the  Olympic  preparation  fund  of  that 
discipline,  to  assist  them  in  preparing  for 
the  Games  at  Innsbruck  next  February. 

Midas  for  Christmas 

"Give  a  little  sunshine  this  Christmas"  is 
the  theme  of  a  Midas  foam  bath  promo- 
tion by  Beecham  Proprietaries,  Beecham 
House,  Brentford,  Middlesex. 

Midas  will  be  presented  in  a  Christmas 
oversleeve,  and  there  will  be  a  concen- 
trated, £100.000  burst  of  television  adver- 
tising featuring  a  Christmas  commercial. 

Wella  driver  wins 

At  Thruxton  motor  racing  circuit  Hants, 
recently,  Ted  Wentz  sponsored  by  Wella 
Great  Britain  Ltd,  Wella  Road,  Basing- 
stoke, Hants,  won  the  Southern  Organs 
Formula  Atlantic  championship.  This  is 
the  second  championship  victory  for  Ted 
in  two  years  having  won  the  "Wella  for 
Men"  Formula  Ford  Championship  in 
1973,  after  which  Wella  decided  to  sponsor 
him. 

World-wide  usage 

The  current  advertising  campaign  for 
Dettol  by  Reckitt  &  Colman  Products 
Ltd,  pharmaceutical  division,  Dansom 
Lane,  Hull  HU8  7DS,  will  be  continued 
in  1976.  The  campaign  features  three  com- 
mercials showing  English  families  living 
"on  the  edge  of  civilisation"  using  Dettol. 

Continued  on  p615 


I  1  N< 


November  1975 


Chemist  &  Druggist  613 


p  Braun  IV  campaigns 
o  empty  your  shelves 


lorTt  miss  out!  Order  your  supplies  through: 


Braun  Quick  Curl 
Steam  Styling  Wand 

Completely  new  and  the  only 
3ne  of  its  kind  with  a  big 
FV  campaign  this  Christmas. 


Braun  Synchron  Plus 

The  biggest  ever  Christmas  TV 
campaign  for  a  shaver  has  just 
begun. 


Braun  Hairstyling  Set  Plus  2 

More  than  double  the  TV 
advertising  that  sold  out  our 
Hairstyling  Set  last  Christmas. 


/  erdeen,  Clyde  Factors  Electrical  Ltd 
1  nbury,  Swift  Hardman  Ltd 
S  ngor,  LIT.  Distributors  Ltd 

rrow-in-Furness,  W.  R.Thornton  Ltd 
E|th,  E.R.D.  (South  West)  Ltd 
last,  F.  Haydock  &  Co.  Ltd 
fast,  N.I.E.I.  Ltd 
mingham,  L.  W.  Cole  Ltd 
Ej  mingham,  Eaton  White  Ltd 
E  mingham,  E.R.D.  (Midlands)  Ltd 
E  mingham,  Swift  Hardman  Ltd 
EJmingham,  E.  A.Wood  Ltd 

ckpool,  Hirst,  Ibbetson  &  Taylor  Ltd 
ckpool,  LIT.  Distributors  Ltd 
ckpool,  Leonard  Heys  Ltd 
ton,  J.Walton  (Electrical)  Ltd 
jfstol,  Newey  &  Eyre  Ltd 
E|stol,C.&  P.  Thomas  Ltd 
tol,West  Radio  Ltd 
rnley,  Hirst,  Ibbetson  &  Taylor  Ltd 
rnley,  I.TT  Distributors  Ltd 
rnley,  J.Walton  (Electrical)  Ltd 
Itenham,  R.  A.  Poole  Ltd 
(fister,  J.Walton  (Electrical)  Ltd 
wyn  Bay,  Swift  Hardman  Ltd 
C  / entry,  R.  A.  Poole  Ltd 


Derby,  E.R.D.  (Midlands)  Ltd 
Exeter,  E.R.D.  (South  West)  Ltd 
Exeter,  LIT  Distributors  Ltd 
Exeter,  Newey  &  Eyre  Ltd 
Exeter,  Walsall  Conduits  Ltd 
Gateshead,  Mawson  &  Procter  Ltd 
Glasgow,  Clyde  Factors  Electrical  Ltd 
Glasgow,  A.  &  R.  Rowan  &  Co.  Ltd 
Gloucester,  E.R.D.  (South  West)  Ltd 
Henley-in-Arden,  Swift  Hardman  Ltd 
Holywell,  LIT.  Distributors  Ltd 
Kendal,  I.TT  Distributors  Ltd 
Lancaster,  D.  Inman  Ltd 
Leeds,  Northern  Drug  Co.  Ltd 
Leicester,  Swift  Hardman  Ltd 
Leicester,  E.  A.Wood  Ltd 
Lincoln,  E.R.D.  (Midlands)  Ltd 
Liverpool,  Hirst,  Ibbetson  &  Taylor  Ltd 
Liverpool,  I.TT  Distributors  Ltd 
Liverpool,  Palace  Lamp  Co.  Ltd 
Liverpool,  Reliance  Trading  Co.  Ltd 
Liverpool,  Swift  Hardman  Ltd 
Llandudno  Junction,  Drury  Radio  Co.  Ltd 
Llangefni,  Electrical  Supplies  (Anglesey)  Ltd 
London  W.C.l.,Herrmann  Shaver  Services 
London  E.l.,WilecLtd 


BRflun 


Manchester,  Clyde  Factors  Electrical  Ltd 

Manchester,  LIT  Distributors  Ltd 

Mansfield,  Peak  Electrical  Ltd 

Newcastle,  Staffs.,  Swift  Hardman  Ltd 

Newcastle- on-Tyne,  Clyde  Factors  Electrical  Ltd 

Newcastle-on-Tyne,  Hall  Foster  &  Co.  Ltd 

Nottingham,  E.R.D.  (Midlands)  Ltd 

Nottingham,  Nottingham  Radio  Supplies  Ltd 

Nottingham,  Olympic  Shavers  Ltd 

Plymouth,  E.R.D.  (South  West)  Ltd 

Plymouth,  LIT.  Distributors  Ltd 

Plymouth,  Newey  &  Eyre  Ltd 

Preston,  I.TT  Distributors  Ltd 

Preston,  Pollard,  Ray  &  Sampson  Ltd 

Preston,  J.  Walton  (Electrical)  Ltd 

Rochdale,  Swift  Hardman  Ltd 

Sale,  Pollard,  Ray  &  Sampson  Ltd 

Salford,  Hirst,  Ibbetson  &  Taylor  Ltd 

Salford,  J.Walton  (Electrical)  Ltd 

Sheffield,  Smith  &  Hill  (Chemists)  Ltd 

Shrewsbury,  Swift  Hardman  Ltd 

Southport,  I.TT.  Distributors  Ltd 

Southport,  Melvin  Electric  Co.  Ltd 

Taunton,  E.R.D.  (South  West)  Ltd 

Telford,  E.R.D.  (Midlands)  Ltd 

Wigan,  Swift  Hardman  Ltd 

Wigan,  J.Walton  (Electrical)  Ltd 


Braun  Electric  (UK)  Ltd.,  Mill  Mead,  Staines,  Middlesex,  TW18  4UQ.  Tel.  Staines  59351. 
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Griptight  Soothers 
The  safest  profit  you've  ever  made! 


r 


Gripflghf 


SOOTH6R 


lursery  soft ....  % 
nursery  safe, ..  % 


ft  s  i 


mi 


■  : 


You  only  have  to  look  at  the  unique  world-patented 
design  of  these  soothers  to  know  they're  something 
entirely  different.  We  call  it  nursery  safe. They  are 
boilable  for  hygiene  and  ultra-strong  for  safety. 

The  result  ol  three  years  specialist 
research  by  Lewis  Woolf  scientists 
and  technicians,  they  set  standards 
which  more  than  meet  all  known 
international  regulations  aimed 
at  setting  new  health  and  J 
safety  standards.  / 

Just  look  at  this. 

Flexi-Ring  Safety  Soothers: 
Retailer's  profit  margin  excluding 
VAT:  40%. 

So  you're  on  safe  ground 
when  you  order  the  new  Griptight 
Soothers. 

And  we're  pleased  to  announce  that 
due  to  increased  capacity  at  our  new  factory  you  can 
confidently  place  your  order  now  for  certain  delivery. 


The  Griptight  Safety  Range— Available  in  a 
big  choice  of  bright,  colourful  packaging. 
Flexi-Ring  Safety  Soother  Individual  blister  packs,  2  dozen 
on  display  cards  or  3  dozen  in  display  boxes. 
Hushmaster  All  Rubber  Safety  Soother  Individual  blister 
packs  or  1  dozen  on  display  cards. 

Orthodontic  Safety  Soother  Individual  blister  packs. 
"""""X   The  Griptight  Flexi-Ring  Rattle  Soother  in  individual 
\  header  cards  or  blister  packs. 

Of  course,  now  that  we  are  clearing  the  supply 
backlog  Griptight's  traditional  polystyrene  soothers 
with  cherry  and  olive  teats  are  freely  available. 
The  usual  excellent  discounts  apply. 


Griptight 

Profit  with  safety. 


Don't  forget  the  other  fast  sellers  from 
Lewis  Woolf  Griptight:  Fref lo  bottles  and  teats,  Super  Sof  down 
and  Sof  down  throw-away  nappies;  and  Sof'down  tiepants. 
Order  now  from  your  usual  Wholesaler. 


Lewis  Woolf  Griptight  Ltd.,  Home  Sales  Department,  1 44  Oakfield  Road,  Selly  Oak,  Birmingham  B29  7EE. 


1  November  1975 

Trade  news 

Continued  from  p612 


Colour  processing  kit 

Photo  Technology  Ltd,  Cranborne  Indus- 
trial Estate,  Potters  Bar,  Herts,  have 
introduced  a  two-bath  processing  kit  for 
colour  negative  film  and  colour  paper.  The 
kit  —  Photocolor  II  (£642|)  —  contains 
500ml  of  developer  concentrate,  500ml  of 
bleach/fixer  concentrate,  25ml  of  a  special 
optional  additive,  a  10ml  measure  and  a 
comprehensive  instruction  booklet,  includ- 
ing a  time/temperature  chart. 

The  process  has  been  designed  for  most 
modern  films,  including  Kodacolor  II, 
Vericolor  II  and  Fujicolor  II.  For  use 
the  concentrates  are  diluted,  and  the  result- 
ing solutions  can  be  re-used.  One  outfit,  it 
is  claimed,  will  process  up  to  18  36  expos- 
ure 35mm  films  or  about  30  sheets  of  10 
X  8in  paper  when  using  a  print  drain,  or 
35-40  prints  of  10  X  8in  with  dish  pro- 
cessing. 

The  outfit  bears  the  Johnson's  "scales" 
trade  mark,  and  the  company  now  handle 
photo  chemicals  from  the  old  Johnson 
range,  including  Unitol,  Universal  and 
Fixol  concentrates.  Distributors  for  the 
company's  products  are:  England  and 
Wales:  Jonathan  Fallowfield  Ltd,  Strath- 
cona  Road,  North  Wembley,  Middlesex; 
Scotland:  Hamilton  &  Tait  Ltd,  Penicuik, 
Midlothian;  Northern  Ireland:  Vetigal  Ltd, 

12  Seago  Industrial  Estate,  Portadown,  co 
Armagh. 

New  BRS  service 

A  new,  specialised  local  distribution  ser- 
vice, designed  to  speed  up  the  flow  of 
goods  between  manufacturer  and  retailer, 
has  been  launched  by  BRS  Parcels  Ltd, 
Centre  Heights,  137  Finchley  Road,  Lon- 
don NW3  6JB. 
The  service,  Relay  Express,  is  based  on 

13  regional  centres,  and  assures  delivery 
the  same  day  when  bulk  shipments  of 
goods  are  brought  into  one  of  its  regional 
depots — Gateway  Centres — before  6  am, 
and  delivery  the  next  day  when  goods  are 
received  after  6  am.  The  service  extends 
to  most  urban  areas  in  each  Gateway 
Centre's  region.  Outside  those  areas  de- 
livery is  promised  within  48  hours. 

Gift  pack  for  men 

A  box  of  simulated  black  snakeskin  con- 
taining both  Chanel's  after  shave  for 
Gentlemen  and  Cologne  for  Gentlemen 
has  been  added  to  their  gift  range  by 
Chanel  Ltd,  67  Lillian  Road,  Barnes, 
London  SW13. 

Booklet  on  back  pain 

The  Back  Pain  Association  has  published 
a  handbook,  "You  and  your  back"  (£0  25), 
which  gives  advice  on  how  to  avoid  back 
trouble  and  what  to  do  if  it  occurs.  While 
stressing  that  prevention  is  better  than 
cure,  the  booklet  recommends  the  patient's 
doctor  as  the  best  person  to  decide  what 
course  of  treatment  to  give  in  the  first 


The  blue  glass  bottles  for  the 
recently-introduced  Blue  Stratos 
aftershave  by  Shulton  (Great  Britain) 
Ltd,  currently  on  test  in  the  Southern  and 
Anglian  areas  were  produced 
by  International  Bottle  Co  Ltd 


instance.  Copies  are  being  sent  to  33,000 
leading  industrialists,  company  directors 
and  chain  store  chiefs.  Discount  is  avail- 
able on  orders  of  100  or  more  from  the 
Back  Pain  Association,  Grundy  House, 
Somerset  Road,  Teddington,  Middlesex. 

Country  Brick  collection 

Estee  Lauder  Cosmetics  Ltd,  71  Grosvenor 
Street,  London  Wl,  have  introduced  the 
Country  Brick  collection — a  group  of 
"sun-warmed"  shades  of  lipstick,  blusher, 
eyeshadow  and  nail  lacquer.  The  colours 
are  sunny  brick  or  frosted  tawny  brick 
Soft  Film  compact  rouge  (£2-50);  smokey 
brick  and  burnt  brick  Tender  Blusher 
(£2  80).  In  the  Re-Nutriv  rich  lip- 
stick (£175)  range  there  are  roman  brick 
and  rose  brick  colours,  and  cafe  brick  or 
frosted  alfresco  brick  in  the  Tender  lip 
tint  range  (£1  60).  For  the  eyes  there  is 
burnished  brick  and  warm  brick  in  the 
primed  eyeshadow  duopan  (£3 TO),  and 
brick  tile  or  glazed  brick  in  the  lustrous 
nail  lacquer  range  (£135). 

£400,000  on  Horlicks  advertising 

The  current  Horlicks  television  advertising 
campaign  featuring  a  number  of  commer- 
cials in  the  "relax"  series  is  to  run  nation- 
ally with  concentrated  "bursts"  through 
until  mid-February  next  year.  Spending 
by  Beecham  Foods,  Beecham  House,  Brent- 
ford, Middlesex,  on  Horlicks  advertising  is 
to  reach  £400,000  during  the  period.  Bee- 
cham are  also  currently  testing  a  separate 
series  of  commericials  in  the  Lancashire 
and  Yorkshire  areas.  These  concentrate 
on  increasing  consumption  of  Horlicks 
by  light  users  of  milk  food  drinks. 

Burglar  alarms  brochure 

An  illustrated  brochure  posing  the  question 
"Is  security  your  problem?"  and  identify- 
ing the  role  of  electronically-controlled 
security  systems  has  been  published  by 
Afa-Minerva  (EMI)  Ltd,  Security  House, 
Grosvenor  Road,  Twickenham  TW1  4AB. 
The  functions  of  various  devices  produced 
by  the  company  are  described  from  basic 
electric  contacts  for  monitoring  doors  and 
windows  to  sophisticated  ultrasonic  sur- 
veillance devices  for  detecting  movement 
in  open  areas  inside  a  building.  Reference 
is  also  made  to  means  of  communicating 
alarm  calls  to  police  stations. 
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Vestric  promotions 

Vestric  Ltd,  Chapel  Street,  Runcorn, 
Cheshire  WA7  5AP,  national  promotions 
for  November  will  include  the  following 
products:  Colgate;  Elnett  hairspray;  Kotex 
Simplicity;  Contac  400;  Procol  8;  Mac- 
leans toothpaste;  Bristows  shampoo  and 
hairspray;  Beechams  powders,  tablets  and 
Hot  Lemon;  Venos  honey  and  lemon; 
Radox  Shower  Fresh;  thermometers  (Ves- 
tric brand);  Johnson's  baby  powder  and 
cotton  buds;  Wernets  denture;  fixative 
Farley's  rusks;  Lypsyl;  Three  Wishes  foam 
bath,  talc,  and  antiperspirant;  Head  and 
Shoulders  lotion;  Elastoplast  Airstrip 
dressing,  fabric  and  dressing  sling. 

Vestric  are  promoting  Kodak  products 
during  the  period  November  3-28.  Cus- 
tomers wio  order  Kodak  cameras  and 
films  to  the  value  of  £40  or  more  will 
qualify  for  an  extra  5  per  cent  discount. 
The  order  may  be  for  any  mix  of 
products. 

Apocaire  November  promotions 

Sangers  Ltd,  Cinema  House,  225  Oxford 
Street,  London,  WIR  IAE  are  promoting 
the  following  in  November:  V05  Natural 
PH  Balance  shampoo;  Silvikrin  hairspray; 
Pure  Silvikrin;  Estolan  Tubes;  Palmolive 
soap;  Formula  16  and  Lady  Formula  16; 
Signal  toothpaste;  Sure  antiperspirant; 
Brut  33  Splash-On;  Kleenex  for  Men; 
Kotex ;  Bonded  blades ;  Aspro ;  Rennies ; 
Matey. 

Bonus  offer 

Wilcox  Laboratories,  Castleham  Road,  St 
Leonards-on-Sea,  East  Sussex  TN38  9NH. 
Mycolactine  tablets.  3,  250-size  and  6  50- 
size  orders  receive  bonus  of  one  250  and 
three  500  (corrected  note). 


on  TV 

next  week 

Ln — London;  M — Midlands;  l_c — Lancashire; 
Y— Yorkshire.  So— Scotland;  WW— Wales  and 
West;  So — South;  NE — North-east;  A — Anglia 
U — Ulster;  We — Westward:  B— Border; 
G — Grampian;  E — Eireann;  CI — Channel  Islands 

Atrixo:  All  areas 
Blue  Stratos:  So,  A 

Braun  Quick  Curl  and  HLD50  hairstyling 
set:  All  areas 

Braun  Synchron  Plus  shaver:  All  areas. 
Brobat  B!oo:  M,  Lc,  So 
Denim:  M 
Divi-Dent:  Ln 

Dreamland  &  Monogram  electric  blankets: 

All  areas 

Horlicks:  All  areas 

Lady  Grecian  2000:  All  except  U,  E 

Odor-Eaters:  All  except  NE,  U,  E 

Philishave:  All  except  E 

Philips  Home  Trim:  M,  Lc,  Y,  NE 

Remington  shavers:  All  areas 

Ribena:  All  areas 

Seven  Seas  range:  Lc,  Sc,  A 

Simple  soap:  So 

Sunsilk  shampoo:  All  areas 

Three  Wishes  soap:  All  areas 

Vaseline  Intensive  Care  lotion:  Ln,  M,  Y, 

WW,  So,  We 
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more  cold  comfort 
for  prof  it  lovers 


MSB***. 

cold  rex 


(Hf         bedtime  drink 

B WORKS  ON  COLDS  &  FLU 
.  WH  ILE  YOU  Sim 


COLDREX  volume  sales  yet  again  dramatically  increased  during  the  last 
prime  colds  and  flu  season  -  and  that's  a  very  healthy  profit  increase  for  those 
retailers  who  stocked  it.  Stock  the  complete  Coldrex  range -the  unique  fast 
selling  two  layer  Coldrex  tablets  and  Coldrex  Powders  available  in  lemon  and 
blackcurrant  flavours. 

This  year,  profits  could  be  up  even  more.  Advertising  plus  display 
material  means  that  more  cold  sufferers  will  be  appreciating  the  effectiveness 
of  COLDREX. 

Profits  up -with  COLDREX.  Stock  it  this  winter.  COLDREX  from 

(Sterling  Health) 

Family  Medicines  You  Can  Trust. 
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COUGHS  &  COLDS:  Special  Section 


Past  remedies 


by  Leslie  G.  Matthews 


There  has  been  little  change  in  the  onset 
of  ills  sines  the  writings  of  Hippocrates 
in  the  fourth  century  AD:  "All  diseases 
occur  at  all  seasons  but  some  are  more 
apt  to  occur  and  to  be  aggravated  at 
certain  seasons — in  winter,  pleurisy, 
pneumonia,  colds,  sore  throats,  headaches, 
and  apoplexy."  Although  the  ancient 
writers  believed  that  nature  could  both 
promote  and  remove  distempers,  through- 
out the  ages  the  physician,  the  apothecary, 
the  wise  woman,  and  the  quack  have  not 
refrained  from  assisting,  perhaps  even  im- 
peding, the  restorative  virtues  of  the 
human  body.  This  has  been  especially 
noticeable  in  the  many  remedies  for  the 
distress  caused  by  the  variety  of  coughs, 
colds  and  fevers  that  are  accepted  as 
commonplace. 

In  Tudor  times  the  theory  was  widely 
held  that  perfumed  or  fumigated  rooms 
could  prevent  the  admission  of  airborne 
diseases,  the  miasmas  or  pestilential  airs, 
as  they  were  called.  Royal  apartments  and 
rooms  in  private  houses  were  so  treated. 
The  idea  of  fumigating  both  the  patient 
and  his  room  took  hold  and  for  this  a 
mixture  of  tar  and  water,  boiled,  was 
often  used.  How  long  this  practice  con- 
tinued is  questionable  but  as  late  as  1848 
a  formula  for  this  mixture  was  provided 
in  Professor  Redwood's  revision  of  S.  F. 
Gray's  Supplement  to  the  Pharmacopoeia. 

Other  room  fumigations  were  benzoin 
or  sweet  gums  powdered  and  sprinkled 
over  red-hot  coals  though  the  patient  was 
not  expected  to  be  present.  Papers  soaked 
in  potassium  nitrate  were  burned  for  the 
comfort  of  asthmatics.  In  France,  small 
cages  of  artificial  birds,  called  "Oiselets" 
and  made  of  perfumed  pastes,  took  the 
fancy.  These  were  either  suspended  from 
the  ceilings  or  burnt  in  chafing  dishes.  An 
alternative  was  to  burn  pastilles  in  special 
containers.  (This  was  a  practice  here  in 
the  nineteenth  century  when  Staffordshire 
pottery  pastille  burners  in  the  shape  of 
miniature  houses  became  the  rage.)  Floral 
sachets  or  vases  filled  with  potpourri  came 
into  fashion.  Personal  protection,  it  was 
thought,  could  be  gained  by  carrying  a 
pomander  containing  strong  perfumes  to 
be  sniffed  whenever  there  was  risk  of 
infection. 

Patented  medicines 

Many  remedies  were  patented  in  the 
eighteenth  century.  Often  no  formula  was 
demanded  in  those  easy  times  so  that 
Benjamin  Okell's  patent  in  1726,  for 
example,  gives  no  ingredients  for  Dr 
Bateman's  Pectoral  Drops.  Some  years 
later  Thomas  Smith  patents  his  Medicinal 
Snuff  "bought  to  a  surprising  degree  of 
perfection,"  and  one  teaspoonful  of  which 
should  be  snuffed  up  the  nose  at  bedtime. 
Collins'  Cephalic  Snuff  also  served. 


Perhaps  John  Wilkinson's  medicated 
bath,  1765,  would  have  done  the  sufferer 
from  cold  or  cough  even  better:  it  was 
constructed  on  a  frame  for  floating  on  the 
Thames  or  elsewhere,  with  floats  of  cork 
to  prevent  drowning,  the  bath  prepared 
with  mineral  or  vegetable  infusions.  A 
pleasant  way  to  be  rid  of  a  distressing 
bronchitis!  About  the  same  time  an  Italian 
invented  a  bath  with  folding  doors,  to  be 
heated  by  steam  pipes  for  similar  con- 
ditions. Edward  Parrish,  inventor  of  the 
Food,  in  his  Practical  Pharmacy  of  1889, 
recommends  enveloping  the  patient  in  a 
blanket,  seating  him  on  a  cane  chair,  then 
starting  up  the  fumigation  below  the  chair 
so  that  he  gets  the  full  effect.  Parrish 
suggests  coffee  as  a  good  and  cheap  disin- 
fectant. 

It  was  not  until  the  1850's  that  inhalers 
and  vaporisers  took  over:  these  followed 
the  introduction  of  apparatus  for  the 
inhalation  of  ether  and  chloroform. 
Various  ingredients  were  used  with 
inhalers,  for  example,  thyme,  sugar  and 
beer,  or  pine  syrup. 

James  Wilson,  1795,  held  a  patent  for 
an  impervious  sock  to  wear  over  ordinary 
stockings  to  prevent  the  bad  effect  of 
moisture  on  the  human  body :  it  could  be 
extended  to  envelop  the  whole  body. 
Joseph  Barton  later  found  compound 
concentrated  vital  air  of  great  use  in 
feverish  complaints.  His  method  was  to 
disengage  the  oxygen  from  the  air  by 
passing  the  oxygen  through  water,  then 
through  alcohol,  with  which,  so  he  says, 


it  combines  to  provide  a  concentrated  fluid 
vital  air.  Hardly  bottled  sunshine! 

Another  means  of  helping  patients 
suffering  from  bronchitis  was  to  provide 
them  with  a  box  of  revolving  feathers  or 
brushes,  the  box  fitted  with  a  handle  to 
be  operated  by  the  patient.  The  feathers 
were  sprinkled  with  a  suitable  powder, 
not  mentioned  in  the  patent,  and  by  turn- 
ing the  handle  the  sufferer  could  blow 
clouds  of  the  powder  over  his  face,  where- 
by, so  run  the  inventor's  directions,  he 
could  receive  the  powder  into  his  lungs — 
assuming  of  course  that  he  was  not 
suffocated  in  the  meantime. 

Once  industrial  production  was  assured 
there  was  no  lack  of  appliances  to  mini- 
mise coughs,  colds  and  bronchitis  or  even 
to  attempt  to  cure  them.  Chemists' 
sundries-men,  such  as  Maws,  offered  many 
kinds  of  inhalers  and  steam  kettles.  The 
early  inhalers  were  based  upon  the 
principle  of  using  a  bag  or  bellows  to 
induce  a  flow  of  air  for  vaporising  the 
particular  liquid  chosen.  By  1778,  Dr  John 
Mudge  had  already  devised  his  pewter 
pint-size  tankard,  to  hold  warm  water,  the 
height  of  the  water  being  controlled  by  air 
holes.  A  metal  tube  was  soldered  to  the 
cover  of  the  vessel  and  to  this  a  mouth- 
piece was  attached.  Air  rushed  in  when 
suction  was  applied  by  the  mouth.  Pottery 
examples  were  later  on  sale. 

The  inhalation  idea  really  got  going 
when,  in  The  Lancet  in  1865,  Dr  Nelson 
introduced  his  Improved  Inhaler.  This, 
made  in  white  or  marbled  glazed  pottery, 
was  bulbous  in  shape  with  a  straight  neck 
and  a  flattened  tubular  side  spout,  to  which 
a  mouthpiece  was  attached.  It  was 
marketed  by  S.  Maw  &  Son  and  bore 
Nelson's  name,  with  directions  printed  on 
it  in  black.  (These  are  now  to  be  found, 
mostly  without  the  mouthpiece,  on  many 
an  antique  stall  and  are  obviously  being 
collected  as  Victoriana.)  In  1869  Maw 
brought  out  an  improved  version  and  also 
offered  a  choice  of  six  other  makes. 

Continued  on  p618 


jV-LA-W'S  IMPROVED 

EARTHENWARE  INHALER, 

36s.  per  dozen. 

With  Elastic  Tube  and  extra  Glass  Mouthpiece,  bis.ger  dozen. 


JIAA\-S  DOUBLE-VALVED 

EARTHENWARE  INHALER 

60s.  per  dozen. 

Ditto,  Kith  Elastic  Title,  78s.  per  dozen,  ( 


S.  MAW,  SON  &  THOMPSON,  LONDON. 


Maws  inhalers — as  advertised  in  C&D,  January  15,  1879 
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Respirators  came  in  about  the  same 
time  as  inhalers  in  the  mid-nineteenth 
century.  These  were  available  to  prevent 
discomfort  and  infection  from  the  polluted 
atmosphere  and,  to  judge  from  reports  of 
the  pea-soup  fogs  of  many  towns,  fully 
justified  their  use.  Fine  metallic  threads 
of  gold,  silver  or  platinum  were  said  to 
be  the  best  materials :  some  respirators 
were  fitted  with  double  valves  to  allow 
the  escape  cf  exhaled  air.  For  added  com- 
fort, one  variety  advertised  in  1891  was 
neatly  inserted  into  a  scarf. 

Of  hot  air  and  vapour  baths  there  was 
great  variety.  One  illustration  shows  the 
patient  in  loose  garments  comfortably 
seated,  reading  a  book,  whilst  he  enjoys 
the  steam  generated  by  a  spirit  or  oil-fired 
stove  reposing  upon  another  chair — a  kind 
of  "do-it-yourself  Turkish  bath.  What 
purpose  the  calomel  bath  then  available 
served,  is  not  stated.  For  one  appliance 
labelled  "electric,"  the  means  of  heating 
the  water  is  depicted  as  a  Clarke's  night 
light:  not  the  speediest  method  of  produc- 
ing steam! 

Patented  spray  producers  on  the  syphon 
principle  were  plentiful,  as  were  atomisers 
and  insufflators,  provided  with  rubber  ball 
and  vulcanite  end  piece.  Two  pipe  inhalers 
were  later  inventions.  J.  S.  Hooker 
patented  in  1888  a  pipe  having  a  double 
bowl,  one  for  ammonia  and  hydrochloric 
acid,  which  produced  a  vapour  neutralised 
by  a  damp  sponge  before  being  inhaled 
through     the     mouthpiece.     Sir  Hiram 


Maxim's  pipe  of  1909  was  much  more 
complicated,  with  tubes  of  glass,  rubber 
and  brass,  not  unexpected  from  the 
inventor  of  the  Maxim  Gun. 

Glass  inhalers  with  double  tubes  lead- 
ing from  a  bottle  like  a  kind  of  Woolf's 
apparatus  were  in  use  for  a  short  time. 
The  first  patent  for  this  type  was  granted 
in  1857.  The  glass  Y-tube  ammonium 
chloride  inhaler  persisted  well  into  this 
century.  The  screw-cap  menthol  inhaler 
has  had  a  long  life ;  there  was  a  variant 
with  two  outlets  for  the  nostrils.  For  a 
time  a  methylamphetamine  inhaler  could 
be  bought,  but  its  wrongful  use  called  for 
its  removal  from  the  market. 

Advertising 

Newspaper  advertising  of  cures  is  no 
new  thing:  by  this  means  Mr  Edmund 
Buckwork  sold  his  "Famous  Lozenges  for 
the  Cure  of  Consumption,  Coughs, 
Catarrhs,  Asthmas,"  etc,  in  1652.  Almost 
a  century  later  came  Peter  Henry,  a 
chymist,  one  of  the  first  chemists  to 
advertise,  with  his  Infallible  Angelical 
Electuary  which  took  away  "tickling  in 
the  Aspera  Arterea"  and  was  especially 
good  for  wheezings  and  allied  disorders. 
Alas!  no  formula  survives  for  this,  but 
there  is  one  for  Henry  Wright's  Royal 
Clove  Drops,  patented  in  1760,  a  batch  of 
which  calls  for  six  gallons  of  rectified 
spirit  of  wine  and  for  that  reason  should 
have  succeeded.  Bishop  Berkeley's  Tar 
Water  too,  was  said  to  be  efficaoious  in 
pulmonary  diseases. 

Folk  medicine  produced  some  unusual 
remedies  for  coughs  and  colds.  Judas  Ear, 
a  fungus  growing  on  stumps  of  elder,  was 
to  be  drunk  with  the  parings  of  a  pear.  To 
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get  a  cough  carried  away,  the  patient's 
head  was  shaved,  the  hair  hung  on  a  bush 
whence  birds  could  pick  it  for  their  nests : 
the  cough  disappeared.  If  a  spider  were 
held  over  the  head,  the  spider  would  waste 
away  and  so  would  the  cough ;  whooping 
coughs  took  rather  longer.  Milk  drunk 
from  a  bowl  in  which  a  ferret  had  lapped 
was  apparently  a  good  Norfolk  remedy. 
Porridge  with  onions,  tallow  on  a  paper, 
or  mustard  plasters  eased  soreness  of  the 
chest.  For  coughs  there  was  blackcurrant 
tea  or  linseed  tea.  A  concoction  of  good 
liquorice  root  was  recommended  by  John 
Gerard  "to  open  up  the  pipes  of  the 
lungs  when  they  be  stopped:  it  ripeneth 
the  cough  and  bringeth  forth  phlegm." 

A  woollen  stocking  round  the  throat  at 
night  was  almost  infallible  for  sore  throat : 
those  made  of  nylon  may  not  be  as 
effective.  Possibly  the  ounce  of  Friar's 
Balsam  in  a  jug  of  boiling  water  gave  as 
much  relief  as  many  of  the  widely 
advertised  remedies.  One  such  appeared  in 
The  Times  personal  columns  in  what 
would  now  be  termed  a  low  profile : 
"Try  .  .  .  it  may  do  you  good." 

Perhaps  the  best  way  of  avoiding  these 
troublesome  winter  complaints  is  to  follow 
the  advice  of  Andrew  Boorde  given  in  his 
Compendyous  Regyment  or  Dyetary  of 
Health,  written  about  1550.  He  recom- 
mends having  a  fire  in  the  bedroom  to 
purify  the  air  and  consume  evil  vap- 
ours and  to  keep  the  window  closed  at 
night.  He  goes  on:  "Slepe  on  your  ryght 
side  .  .  .  with  your  head  hygh  .  .  .  have 
a  good  thycke  quylt  and  let  your  nyghtcap 
be  of  skarlet  .  .  .  When  you  ryse  in  the 
morning,  ryse  with  myrth  and  remember 
God." 


Winter  sales  prospects 


Research  shows  that  one  in  five 
sufferers  consult  a  doctor  about 
a  cough,  whereas  fewer  than 
one  in  ten  take  the  same  action 
over  a  cold.  And  in  the  cough 
medicine  market,  the  chemist 
is  unchallenged  since  the  lead- 
ing brands  are  all  restricted, 
primarily  prescription,  products. 
Chemists  are  said  to  invest  £12 
million  or  more  stocking  cough 
medicines. 

Benylin  Expectorant  is  easily 
at  the  top  of  the  table,  as  is 
the  paediatric  version  in  the 
OTC  children's  sector,  and  with 
brands  such  as  Actifed  Com- 
pound and  Phensedyl  takes  the 
lion's  share  of  the  market. 
Indeed,  the  advertised  brands 
account  for  a  mere  12  per  cent 
of  the  market,  and  among  these 
only  Veno's  and  Famel  stand 
out  from  the  wide  variety  avail- 
able on  a  national  scale. 

Veno's  claim  to  proprietary 
sales  leadership  is,  Beecham 
Proprietaries  agree,  helped  by 
non-chemist  distribution,  but  the 


brand's  dominance  in  advertis- 
ing and  its  flavour  alternatives 
are  also  said  to  have  allowed 
it  to  compete  with  prescription 
products  and  to  increase  both 
sterling  and  volume  sales.  From 
this  month  until  February, 
£175,000  will  put  the  "For  all 
the  family's  coughs"  message  on 
television — the  "singing  family" 
film  used  with  good  results  last 
year  in  Scotland,  Midlands  and 
Southern  will  go  national. 

Many  cough  medicines  dis- 
play strong  regional  loyalties 
and  that  applies  to  some  of  the 
Sanitas  brands.  Sanitas  group 
quote  the  latest  Mintel  report 
as  making  them  the  leading 
cough  medicine  manufacturer 
with  Liqufruta,  Galloways  and 
Buttercup  accounting  for 
nearly  20  per  cent  of  the  pro- 
prietary sector — the  two  latter 
brands  being  leaders  in  the 
London  TV  area  and  the  north 
of  England  respectively. 

Liqufruta,  say  Sanitas,  is  the 
number  three  brand  nationally, 


and  "as  the  only  herbal  non- 
drug  cough  medicine,  is  in  a 
unique  position  to  take  advant- 
age of  the  current  trend  away 
from  potentially  harmful  medi- 
cines". A  national  television 
campaign  (excluding  Scotland) 
runs  from  December  to 
February  and  will  cover  70 
per  cent  of  potential  purchasers 
at  least  four  times.  The  cam- 
paign is  based  on  a  test  last 
season  in  Yorkshire  and  Tyne 
Tees  where  sales  were  increased 
by  41  per  cent,  year  over  year, 
according  to  Nielsen. 

Galloways,  traditionally  sold 
in  the  south  only,  will  also  be 
supported  by  television  in 
Anglia  (where  there  was  a 
successful  test  campaign  last 
year),  London  and  Southern, 
December  to  February.  Butter- 
cup will  again  have  heavy 
television  support  in  Lancashire, 
Yorkshire  and  Tyne  Tees,  Mid- 
lands and  Border,  also  Decem- 

Continued  on  p621 
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The  nasal  inhaler,  added  to 
the  Mentholatum  range 
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What's  all  this  # 
noise  about  Covonia 
soothing  coughs? 


It  isn't  the 
inevitable  coughing 
that's  going  to  be 
the  big  noise  this  winter. 

It's  the  spate  of 
15-second  radio  commercials 
for  Covonia,  the  effective 
noise  abatement  for  coughs 
and  sore  throats. 

Going  out  loud  and 
clear  from  Manchester,  Liverpool, 
Teeside,  Newcastle,  Swansea, 
Clyde  &  Sheffield,  over  600  times. 
Starting  November. 

Seen  as  well  as  heard  in  Scotland 
when  Covonia  reinforces  sales  in 
one  of  its  strongest-selling 
areas  with  an  18-spot  campaign 


on  Grampian  T.V. 
Starting  November. 

Sunday  paper  readers  will  be 
hearing  from  us  too,  in  the 
News  of  the  World,  Sunday  Mirror, 
The  People,  the  Scottish  Sunday  Post, 
plus  the  People's  Friend. 

That's  35  winter  insertions  in 
the  big,  big  nationals. 

All  sound  enough  reasons  for  taking 
a  big  advantage  of  our  Special  Bonus 
Offer  ending  January  16th.  See  your 
Thornton  &  Ross 
representative  for  details. 

It's  a  lot  better  than 
having  a  quiet  winter. 


Covonia 
soothes 
coughs. 


MF.NTHOTjATKI) 

Bronchial  Balsam 


EXTRA  STRONG.  fOR  RAPID  | 
RELIEF  OF  TROUBLESOME  8 
COUGHS  AND  IRRITATION 
III  THE  THROAT  AND  CHEST 


Thornton  &  Ross,  the  leading  manufacturers  of  packed 

counter  lines,  galenicals,  eyedrops  and  many  other  dispensing  aids. 

Thornton  &  Ross  Limited,  Lmthwaite,  Huddersfield  HD7  5QH  Telephone  No.:  0484  842217 
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I  before 
winter  gets 
your  customers 
by  the  throat! 

It's  almost  inevitable.  Many  of  your  customers  will 
be  getting  sore  throats  this  winter   and  coming  to  you 
for  an  effective  answer.  They'll  be  coming  to  you 
for  cTyrozets'  -  well  established  against  minor  mouth 
and  throat  irritations. 

And  'Tyrozets'  are  available  on  generous  bonus  terms 
right  now.  Why  not  take  full  advantage  by  stocking  up  for 
the  whole  winter  period?  Details  from  our  representative, 
or  call  us. 

A  'pharmacy  only' product. 


® 


TYROZEIS 

flwirw  poms 


Each  'Tyrozets'  Lozenge  contains  I  mg  tyrothricin  and 
5  mg  benzocaine  BP.  ®  denotes  registered  trademark. 
Retail  price  19     per  vial  of  12  (including  VAT). 


Merck  Sharp  &  Dohme  Limited,  Hoddesdon,  Hertfordshire,  EN  11  9BU 
Telephone  Hoddesdon  67272 


74-3401 
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This  Cabdrivers  shelf  display 
unit  has  been  specially 
designed  for  use  in  situations 
out  of  reach  of  the  public 


Chemists  fight 
for  'analqesic' 


remedy  lead 


While  cough  and  sore  throat 
re.r.edies  generally  "peak"  in 
March-April,  the  analgesic- 
based  cold  remedies  sell  much 
more  evenly  throughout  the 
year,  with  40  per  cent  of  pur- 
chases between  March  and 
August.  Until  last  year,  accord- 
ing to  Beecham  Proprietaries' 
interpretation  of  independent 
audit  data,  the  chemist  was 
tending  to  lose  out  to  the  grocer 
in  selling  branded  cold  re- 
medies. This  they  attribute  to 
the  "lemon  revolution"  (C&D 
January  16,  1971,  p95)  being 
repeated  in  grocers.  However, 
the  balance  is  now  being  re- 
dressed and  "the  prime  mover" 
has  been  the  strong  advertising 
for  Beecham's  Powders  and  Hot 
Lemcn,  say  the  makers.  This 
season's  television  campaign  has 
already  started  and  runs  until 
February  at  a  cost  of  £200,000 
— the  film  features  the  special 
displays  available  for  point-of- 
sale  and  shows  a  sufferer  faced 
with  a  choice  of  treatments. 

Two  brands  dominate  the 
lemon  sector  with  90  per  cent 
between  them.  Reckitt  & 
Colman  say  that  Lem-sip  took  a 
52  per  cent  share  last  season 
against  Beecham  Powders  and 
Hot  Lemon  33  per  cent  and  this 
year  they  anticipate  65  per  cent 
— the  "all  other"  share  drop- 
ping to  about  4  per  cent. 
Merchandising  material  carries 
a   phrase   said   to  encapsulate 
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Sterling  Health's  range  gets  the  "family"  image 


the  brand's  image:  "All  you 
need  for  your  cold."  The  theme 
is  taken  up  in  a  new  45-second 
commercial  which  reached  the 
screen  this  week;  it  features 
information  about  cold  symp- 
toms reaching  the  brain,  which 
calls  up  from  a  "memory  bank" 
a  15-sec  Lem-sip  commercial — 
as  a  result  the  brain  "orders" 
some  to  be  taken  and  the  action 
concludes  with  "A  good  night 
to  you  all"  as  the  product  is 
drunk  at  bedtime.  Five  spots  a 
night  will  be  involved  in  the 
television  bursts,  which  run 
until  March.  Expenditure  is 
nearly  double  that  of  1974. 

Among  the  non-lemon  an- 
algesics. Beecham's  Powders 
and  their  tablet  form  are 
claimed  to  have  recovered  well 
from  the  "revolution"  and  to- 
gether have  a  sales  value  close 
to  that  of  the  lemon  brands. 
They  will  be  featured  with  Hot 
Lemon  in  both  television  and 
intensive  periods  of  national 
newspaper  advertising.  Anadin 
will  be  backed  by  International 
Chemical  Co  with  30-sec  com- 
mercials from  November,  plus 
regular  trade  promotions  and 
competitions  and  point-of-sale 
material.  ICC  claim  it  to  be  the 
most  heavily  advertised  an- 
algesic brand. 

As  reported  in  C<£Z)'s  An- 
algesics feature  (October  18). 
Sterling  Health  claim  that 
Hedex  is  one  of  the  few  an- 
algesics to  be  increasing  its 
volume  sales  in  an  otherwise 
static  market.  Sales  of  the 
chemisl-only  40"s  pack  are  up 
by  half  on  the  previous  year 
Continued  on  p622 
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A  market  missed? 


COUGHS  &  COLDS 

Continued  from  p621 

and  represent  a  large  share  of 
the  brand's  total  increase  of 
23  per  cent  over  last  year.  A 
further  national  television  cam- 
paign is  planned  for  this  month 
to  coincide  with  the  start  of 
the  coughs  and  colds  season. 

All  the  other  main  colds  and 
flu  market  categories  are 
covered  by  Sterling  Health  but 
while  individual  product  adver- 
tising continues,  emphasis  is  on 
the  corporate  theme  of  "family 
medicines  you  can  trust".  This 
is  especially  true  of  their  "own 
brand"  range,  which  includes 
cough  syrup  and  throat 
lozenges.  Coldrex  features  in 
the  decongestant  and  lemon 
markets  (but  has  a  blackcurrant 
alternative)  and  the  range  is 
completed  by  a  nasal  spray. 

According  to  ICC,  more 
people  suffer  from  catarrh  and 
congestion  than  from  colds  and 
extensive  newspaper  advertising 
for  Dristan  decongestant  tablets 
(just  started  and  running  until 
March)  is  aimed  at  catarrh 
sufferers  with  the  headline  "why 
suffer  from  catarrh?  Unique 
modern  formula  gives  fast 
effective  relief."  Dristan  sales 
are  reported  to  have  been  20 
per  cent  ahead  of  last  year  in 


the  pasi  six  months.  For  Clear- 
night  decongestant  tablets, 
Beecham  promise  a  national 
newspaper  campaign  at  the 
height  of  the  season,  with  sup- 
porting trade  discounts. 

The  oral  decongestants  are 
chemist-only  and  in  the  USA 
the  market  is  said  to  be  grow- 
ing at  an  unprecedented  rate. 
But  among  other  decongestants, 
Vick  Sinex  (see  p624)  has  been 
outstanding — even  a  competitor 
admits  it  has  revolutionised  the 
normal  relationships  of  share 
between  prescription,  OTC  and 
proprietary  medicines! 


Products  that  act  against  sore 
throats  and  "stuffy  heads"  are 
often  overlooked  by  phar- 
macists— their  "confectionery" 
image  being  compared  with  the 
value  to  the  chemist  of 
"ethicals"  such  as  Tyrozets, 
Dequadin  and  Strepsils.  But  it 
is  a  market  estimated  by  Hall 
Bros  to  have  been  worth  £llm 
at  rsp  in  1974,  an  increase  of 
18  per  cent  over  1973.  Hall's 
Mentho  Lyptus  is  claimed  the 
fastest  growing  established 
brand,  1974  volume  increasing 
seven  times  faster  than  the  rest 
of  the  market.  In  lanuary/ 
February  1975  independent  re- 
search   showed   it   as  overall 


brand  leader.  This  autumn  sees 
a  television  commercial  with 
a  new  theme,  and  there  is  pro- 
motional support  through 
wholesalers  and  the  Richard 
Hudnut  sales  force. 

Lofthouse  Chemical  Products 
have  booked  extensive  tele- 
vision advertising  to  boost  sales 
of  Fisherman's  Friend  extra 
strong  throat  and  chest  lozenges 
and  family  cough  mixture, 
during  the  peak  of  the  season. 
The  new  commercial  has  as  its 
theme  "The  fishermen  of 
England".  Fisherman's  Friend 
lozenges  were  included  in  the 
supplies  carried  by  the  recent 
successful  British  Everest  ex- 
pedition, say  the  makers,  who 
report  a  record  wholesale  sell- 
in — they  also  point  out  that  the 
unchanged  price  structure  over 
the  past  nine  months  has  been 
made  possible  by  increased 
demand. 

For  Mac  lozenges  and  Mac 
Honey-Lem,  Beecham  Pro- 
prietaries are  dividing  their  re- 
sources between  television  in 
the  south  (London,  Midlands, 
Southern,  Westward)  and  Press 
advertising  in  the  north.  The 
TV  film  repeats  the  jingly  "Pop 
a  Mac"  theme  with  an  amusing 
court-room  situation  involving 
both  flavours. 

For  chemists  looking  for  a 
blackcurrant  pastille  this  winter, 
Porter  &  Clarke  promise  that 
theirs  should  be  in  better  supply 
this  year.  They  are  also  re- 
introducing a  Gee's  linctus 
pastille  after  a  long  absence  and 
report  a  "remarkable  customer 
loyalty"  for  Potter's  catarrh 
pastilles  in  the  face  of  the 
price-leap  resulting  from  last 
year's  gum  acacia  shortage. 

The  "unique"  oral  vaccine, 
Lantigen  B,  used  to  help  build 
resistance  to  bronchial  catarrh, 
sinus  congestion,  cough  and 
tight  chest,  is  the  subject  of  a 
Press  campaign  which  began  in 
September  and  runs  through 
until  February.  Advertisements 
remind  previous  users  to  protect 
themselves  for  the  forthcoming 
winter,    as    well    as  telling 


potential  users  about  the  vac- 
cine's protective  action. 

From  A.  L.  Simpkins  come 
mini-tabs,  a  new  entry  to  this 
market  (see  p610).  They  have 
taken  their  standard  pastille 
range  (all  except  Gee's  linctus) 
and  produced  sugar-based 
boiled  sweets  from  the  for- 
mulas—  thus  overcoming  the 
price  disadvantage  of  pastilles 
following  the  gum  shortage. 

Thos  Guest  &  Co  are  sup- 
porting Sure  Shield  iodised 
throat  lozenges  in  women's 
magazines  and  Reader's  Digest: 
there  will  also  be  some  nat- 
ional television  advertising.  The 
campaign  lasts  until  February. 


Outlook: 
bright 

The  manufacturers  are,  then, 
as  active  as  ever  in  ensuring 
that  their  products  are  brought 
to  the  attention  of  the  public. 
But,  in  many  cases,  the  outlet 
will  depend  upon  the  retailer's 
activity  at  point-of-sale — and 
here  the  chemist  has  new  op- 
portunities. John  Longden, 
marketing  manager  for  Beec- 
ham Proprietaries  sums  this  up 
neatly  when  he  says:  "This 
winter  sees  an  unusual  number 
of  innovations,  ones  which  seem 
more  scientific  and  more  re- 
sponsibly advertised  than  in  the 
past  and,  most  importantly, 
ones  which  keep  medicines  in 
the  chemist's  province." 


Fisherman's  Friend 

Clear  Ahead- 
in  sales  and  strength 

Fisherman's  Friend  lozenges  are  still 
made  to  the  original  extra  strong 
formula. 

Extra  strength  means  extra  relief,  so 
there's  nothing  like  Fishermans 

Friend  for  clearing  the  head  and 
soothing  the  throat. 

That's  why  Fishermans  Friend  is 
fast  becoming  Britain's  strongest- 
selling  lozenge  .  .  .  the  one  you 
must  have  on  display. 


(Also  available  -  Fishermans  Friend  Linctus  and  Rubbing  Ointment) 
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33%  more 
painless 
profit. 


33% . .  .that's  how  much  chemists  sales  of 
HEDEX  soared  in  1974  alone. 

This  year,  they're  growing  even  faster! 
Make  sure  you  get  your  share  of  the  painless  profit. 

Stock  and  display  prominently. . .  HEDEX, 
consistently  the  chemists  fastest  growing  brand  of 
painkiller. 


(Sterling  Health) 

Family  Medicines  You  Can  Trust. 


The  original 


SURE  SHIELD 


IODISED 
THROAT  LOZENGES 


act 
like  a  gargle 
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Thos.  Guest  &  Co.  Ltd. 

Carruthers  Street,  Manchester  M4  7HX 
Telephone:  061  205  2975 
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Cold  comfort  hots 
up  in  pharmacies 


At  this  time  of  the  year  the 
pharmacist  is  bound  to  have 
doubts  as  to  how  bad  a  winter 
for  colds  it  is  going  to  be — and 
with  sales  of  cough-cold  pro- 
ducts accounting  for  about  9 
per  cent  of  total  annual  OTC 
turnover,  those  doubts  are  very 
meaningful. 

Yet  this  is  a  market  in  which 
the  pharmacist  can  afford  to 
be  sanguine,  suggests  Peter 
Nottingham,  group  product 
manager,  Richardson-Merrell. 
He  argues  that  sales  of  cough/ 
cold  products — currently  valued 
at  around  £24m  at  rsp — do  not 
suffer  to  the  same  extent  as 
other  pharmacy  counter  pro- 
ducts during  recessions  (and 
there  is  the  possible  bonus  of 
an  influenza  epidemic,  now 
long  overdue). 

Second,  he  says,  pharmacists 
have  responded  to  the  exhorta- 
tions of  their  professional  as- 
sociations and  general  economic 


conditions  to  rationalise  their 
sleek.  The  number  of  lines  has 
been  reduced  and  stock  cover, 
even  on  many  established  lines, 
has  been  halved.  This  in  turn 
has  brought  pressure  on  the 
manufacturers  themselves  as 
they  can  no  longer  commit  in 
September  advertising  money 
comfortably  secure  from  a 
winter-deal  sold-in  heavily  on 
bonus  and  giving  the  manu- 
facturer 60  per  cent  of  his 
annual  sales.  All  of  which 
points  to  one  thing — that  manu- 
facturers will  be  more  inclined 
to  offer  in-season  bonuses  with 
less  stock  commitment  during 
this  season. 

Thirdly,  there  is  the  increased 
promotional  activity  by  the 
manufacturers  themselves. 
Richardson-Merrell,  whose  Vick 
range  is  the  biggest  and  fastest 
growing  sector  of  pharmacy 
cough /cold,  have  doubled  their 
television  expenditure  this  year 


Fisherman's 

Friend  is 

Rheumatism's 
Enemy 

Now  going  strong  in  chemists 
throughout  the  country 

In  the  wake  of  a  major  advertising  campaign,  many 
more  people  now  appreciate  that  Fisherman's 
Friend  Rubbing  Ointment  is  rheumatism's  enemy. 
They're  showing  their  appreciation  in  the  usual  way, 
and  sales  are  rising  in  virtually  every  outlet. 
Of  course,  we  really  don't  need  to  tell  you  all  this  .  .  . 
provided  you  stock  the  product! 


Backed  hy  Major 
National  FVess  Advertising 

Packed  in  dozens  in  display  outers 
from  your  usual  wholesalers  or 

Lofthouse  Chemical  Products  Ltd,  Fleetwood,  Lanes.  Tel:  2435/6/7 


— Vick  vapour  rub,  Vick  Sinex 
and  Vick  Medinite  will  all  be 
on  television  in  1975-76,  with 
over  £lm  expenditure. 

Peter  Nottingham  anticipates 
that  the  advertising  battle  will 
be  the  fiercest  in  the  struggle 
for  dominance  in  the  new  night- 


Competition  continues  at 
point-of-sale  and  this  "V"  unit 
for  the  Vick  range  comes 
with  a  bonus  incentive  to  keep 
it  on  display — Richardson- 
Merrell  will  give  Premium 
Bonds  to  pharmacists  who 
show  it  until  March  1976 

time  colds  remedy  market.  He 
claims  that  Vick  Medinite  was 
introduced  so  successfully  in 
test  market  last  year  that  it  out- 
sold its  competitor  3:1,  and 
it  is  now  available  nationally. 
Apart  from  the  pharmacist — 
both  these  products  are  restric- 
ted sale — it's  too  early  to  say 
who  is  going  to  win,  though 
the  early  rounds  appear  to  have 
gone  to  Medinite.  Advertising 
expenditure  is  at  levels  remins- 
cent  of  the  hot-lemon  war  six 
years  ago  and  here  Medinite 
appear  to  have  the  edge  with 
an  appropriation  of  close  to 
£|m  on  a  campaign  lasting  until 
March  and  using  both  45  and 
15  second  commercials. 


The  importance  of 
recommendation 


Although  unit  sales  of  OTC 
cough  preparations  sold 
throughout  the  pharmacy  have 
been  static  over  the  past  three 
years,  the  total  units  sold  OTC 
are  undoubtedly  on  the  increase. 
This  is  because  many  products 
that  are  initially  prescribed 
become  repeat  OTC  purchases 
either  by  the  initial  recipient 
or  as  a  result  of  recommenda- 
tion. Thus  it  is  essential  that 
any  company  marketing  a  non- 
prescription chemist-only  line 
should  know  who  their  con- 
sumers are. 

Following  the  Syntex  acquisi- 
tion of  Bengue,  makers  of 
Pulmo  Bailly,  it  was  decided  to 
carry  out  a  survey  amongst 
existing  Pulmo  Bailly  purchasers 
and  users  to  construct  a  con- 
sumer profile.  During  the  winter 
of  1974-75,  questionnaires  were 
included  in  packs  of  Pulmo 
Bailly  despatched  to  wholesalers 
in  known  "heavy"  user  areas. 
As  the  purchases  for  this  type 
of  product  are  spread  over  the 
whole  autumn-winter  period,  the 
company  were  pleased  that  re- 
plies were  received  over  a 
period  from  October  to  January. 

The  questions  were  designed 
to  obtain  basic  facts  upon 
which  a  future  marketing  cam- 
paign could  be  built.  Was  this 
the  first  purchase,  or  one  of 
many?  Where  was  the  first 
knowledge  of  Pulmo  Bailly 
obtained?  For  whom  was  the 
product  purchased  and  what 
were  the  sex  and  socio-economic 
group  of  the  purchaser? 

Surprisingly,   report  Bengue, 


response  from  consumers  was 
excellent,  with  241  per  cent 
forms  returned.  From  these  it 
emerged  that  at  least  70  per 
cent  of  purchases  were  made  by 
females,  mainly  for  self  treat- 
ment or  for  their  husbands. 
With  a  product  of  some  long 
standing,  Bengue  were  surprised 
to  learn  that  approximately  one 
third  of  purchases  were  first- 
time  buys.  Further  examination 
revealed  that  first  knowledge  of 
Pulmo  Bailly  was  acquired  by 
90  per  cent  recommendations 
from  others.  The  sources  com- 
prised 17  per  cent  chemists,  73 
per  cent  friends  and  relations. 
Only  the  remaining  10  per  cent 
resulted  from  advertising — 
showing  how  vital  personal  re- 
commendation is  in  the  promo- 
tion of  a  well-established  cough 
product. 

New  approach 

As  a  result  of  the  survey. 
Bengue's  whole  promotion  cam- 
paign this  winter  carries  a  new 
message  and  approach — one  of 
recommendation.  Advertising 
will  continue  as  before  in  the 
popular  Sunday  and  daily  Press, 
but  extra  space  is  being  directed 
towards  the  popular  woman's 
magazines  and  Readers  Digest, 
all  of  which  showed  on  the 
survey  to  be  high  on  the  exist- 
ing Pulmo  Bailly  users'  reading 
list.  The  pack  leaflet  has  been 
re-designed  to  provide  phar- 
macist's customers  with  a 
personal  understanding  of  his 
cough  and  how  Pulmo  Bailly 
can  help  resolve  his  problem. 
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f  rom  Simplciiis 

MEDICATED 

MINITABS 

A  comprehensive  range  of  sugar, 
hard-boiled,  medicated  sweets ! 


Winter  is  a  comin'  in — and  so  will  the  customers 
for  the  new  Medicated  Mini-Tabs  from  Simpkins. 
Mini-Tabs  are  a  comprehensive  range  of  sugar 
hard-boiled  sweets — incorporating  the  same  basic 
soothing  ingredients  as  conventional  pastilles,  but 
more  economical  to  produce  and  less  costly  to  sell 
— and  buy. 

There's  a  Mini-Tab  for  all  winter  discomforts — Sore 
Throat,  Catarrh,  Teddy  Cough  for  Children, 
Glycerine  Lemon  and  Honey,  Blackcurrant  and 
Glycerine,  and  Menthol  &  Eucalyptus.  All  supplied 
in  individual  tins  easy  to  pick  out — and  pick  up  from 
the  attractive  Mini-Tab  dispenser  supplied  free  to 
retailers.  What's  more,  Medicated  Mini-Tabs  are 
vacuum  packed  for  longer  shelf  life. 
Customers  will  be  popping  in  Mini-Tabs  all  Winter 
long — make  sure  they  pop  into  your  store  for  their 
supplies! 

See  the  local  Simpkins  representative  for  attractive 
bonus  terms  or  buy  direct. 


SIMPKINS 


A.  L.  Simpkin  &  Co.  Ltd., 
Hunter  Road,  Sheffield  S6  4LD. 
England.  Tel.  0742  348736. 
Cables:  Glucose  Sheffield. 


To  everyone  selling  our 
cough  preparation,  here 

is  a  little  bitof  syrup. 


We  get  the  power  of  the 
press  behind  you. 

Pulmo  Bailly  will  be  advertised 
heavily  throughout  the  winter  in  - 


The  Sun 

News  of  the  World 
Sunday  People 
Woman 
Womans  Own 
My  Weekly 
Womans  Realm 
Womans  Weekly 
People's  Friend 
Readers  Digest 


(cir.  3.104,731) 
(cir.  5,909,312) 
(cir.  4,398,910) 
(cir.  1,701,661) 
(cir.  1,661,540) 
(cir.  936,933) 
(cir.  898,678) 
(cir.  1,758,121) 
(cir.  757,000) 
(cir.  1,668,165) 


Doesn't  that  make  you  feel  sweet? 


Address: 


L. 


Bengue  &  Co.  Limited, 
St.  Ives  House,  Maidenhead, 
Berkshire. 


i  1 

Send  to  your  wholesaler. 

I  want  to  take  advantage  of  the  Pulmo 
Bailly  press  support. 

Please  send  me  packs 

Name:  


8 
S 
I 

.-J 
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International  Chemical 
Company  Limited 


announce  the  following  prices  effective  from  1  November  1975t 


Retail 
field  II 

netan 

Product 
Code 

sellina 

^pllina 

PRODUCT/PACK  DESCRIPTION 

price 
per  retail 

price 
per  retail 

per 
std. 

pack  excl. 

pack  incl. 

outer 

VAT 

VAT 

P 

P 

P 

*  001 

'ANADIN'  4s 

5/2 

6 

48 

•  004 

'ANADIN'  8s 

9/2 

10 

48 

*  007 

'ANADIN'  20s  (display  outer) 

20/2 

22 

24 

•  008 

'ANADIN'  20s  (shrink  wrapped) 

20/2 

22 

24 

•  009 

'ANADIN'  20s  (shrink  wrapped) 

20/2 

22 

48 

•  013 

'ANADIN'  50s  (shrink  wrapped) 

34/2 

37 

12 

*  014 

'ANADIN'  50s  (shrink  wrapped) 

34/2 

37 

6 

*  016 

'ANADIN'  100s 

55/2 

60 

6 

*  068 

'ANBESOL'  for  mouth  ulcers 

23 

25 

12 

050 

'ANNE  FRENCH'  Cleansing  Milk  37cc 

1  5/2 

1  7 

12 

051 

'ANNE  FRENCH'  Cleansing  Milk  84cc 

26 

28 

1  2 

052 

'ANNE  FRENCH'  Cleansing  Milk  206cc 

45!4 

49 

6 

053 

'ANNE  FRENCH'  Moisture  Cream  Cleanser  Tube 

23 

25 

1  2 

054 

'ANNE  FRENCH'  Moisture  Cream  Cleanser  Jars 

39 

42 

6 

055 

'ANNE  FRENCH'  Golden  Tan 

1  8/2 

20 

1  2 

056 

'ANNE  FRENCH'  Lotion  Moisturiser  37cc 

27 

29 

12 

057 

'ANNE  FRENCH'  Lotion  Moisturiser  84cc 

53'/2 

58 

6 

•  071 

'BISMAG'  Powder  standard 

1  8/2 

20 

12 

*  072 

'BISMAG'  Powder  large 

28V2 

31 

12 

*  073 

'BISMAG'  Tablets  75s 

16!4 

18 

1 2 

*  074 

BISMAG  Tablets  165s 

28/2 

31 

1  2 

*  082 

BISODOL  Powder  standard 

20/2 

22 

1  2 

•  083 

'BISODOL'  Powder  large 

35 

38 

12 

*  085 

'BISODOL' Tablets  30s 

I6/2 

18 

1  2 

•  086 

'BISODOL'  Tablets  1 00s 

38 

41 

6 

*  103 

'COMPOUND  W 

18'/2 

20 

1  2 

•  105 

'DRISTAN'  Nasal  Mist 

38 

41 

6 

•  106 

'DRISTAN'  Tablets 

41/2 

45 

1  2 

*  108 

'FIBROSINE'  Balm 

23 

25 

1  2 

*  1 1 1 

'FREEZONE'  Corn  Remover 

18!4 

20 

1  2 

114 

'GLOW  5'  Beauty  Mask  Sachet 

1 1 

12 

24 

1  1  5 

'GLOW  5' 3  Sachet  pack 

27 

29 

1  2 

*  173 

'HAEMORRHOIDAL  SPRAY' 

62 

67 

6 

118 

'IMMAC  Cream  Sachet 

1 1 

12 

24 

119 

'IMMAC  Cream  27g 

27 

29 

1  2 

120 

'IMMAC  Cream  54g 

43/2 

47 

6 

124 

'IMMAC  Spray  Hair  Remover  1  87g 

9iy2 

99 

6 

128 

'IMMAC  Lemon  Spray  Hair  Remover  1  87g 

91 /2 

99 

6 

126 

'IMMAC  Lotion  1 1  5g 

46/2 

50 

6 

135 

'KOLYNOS'  Super  White  Dental  Cream  32.5cc 

15/2 

17 

12 

136 

'KOLYNOS'  Super  White  Dental  Cream  50cc 

21)4 

23 

12 

138 

'KOLYNOS'  Chlorophyll  Toothpaste  27cc 

15/2 

17 

12 

139 

'KOLYNOS'  Fluoride  Toothpaste  32.5cc 

15/2 

17 

12 

1  50 

'KOLYNOS'  Dpnturp  Fixativp  1  9n 

1 8 

1  9/2 

1  2 

151 

'KOLYNOS'  Denture  Fixative  49g 

31 

33/2 

12 

*  159 

'POWERIN' Tablets  12s 

15 

16 

12 

*  160 

'POWERIN' Tablets  30s 

28 

30 

6 

*  164 

'PREPARATION  H'  Ointment  27g 

27 

29 

12 

'  165 

'PREPARATION  H'  Ointment  large 

45/2 

49 

6 

*  166 

'PREPARATION  H'  Suppositories  6s 

21/2 

23 

12 

*  167 

'PREPARATION  H'  Suppositories  1  2s 

35 

38 

6 

•  169 

'PREPARATION  H'  Suppositories  24s 

66/2 

72 

6 

*  175 

'SEK'  Ointment 

28 

30 

6 

177 

'TARGON'  Oil  and  Tar  Remover 

I8/2 

20 

12 

'Fixed  price  for  medicinal  products, 
t  Subject  to  the  approval  of  the  Price  Commission. 
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Can  the  independent  buy 
a  good  business? 

From  time  to  time  various  chairmen  of 
the  smaller,  but  fast  expanding  multiples 
venture  into  print  concerning  the  policies 
of  their  organisations.  If  this  expansion 
rontinues  unabated  there  will  soon  not  be 
a  single  privately  owned  commercially 
viable  pharmacy  left.  Already  some  25 
companies  own  more  than  60  per  cent  of 
all  the  pharmacies  in  the  country.  Retail 
pharmacists  might  just  as  well  be 
nationalised — at  least  then  the  managers 
;ould  form  a  strong  trade  union  and  go 
on  strike  for  better  pay  and  conditions. 

What  is  not  fully  realised  is  the  extent 
:o  which  employee  pharmacists  are  dissatis- 
3ed  with  their  salaries,  which  are  based 
nore  on  a  supply  and  demand  situation 
ihan  on  a  rate  for  the  job.  With  so  many 
Dharmacies  closing,  and  far  too  many 
/oungsters  qualifying,  it  is  obvious  that 
:he  financial  future  of  employee  phar- 
macists is  not  going  to  be  rosy;  soon  there 
will  be  considerable  unemployment. 

As  a  pharmacist  who  qualified  some  12 
/ears  ago,  I  should  like  to  point  out  that 
[  and  most  of  my  colleagues  who  chose 
•etail  pharmacy  as  our  career,  did  not  do 
>o  in  order  to  spend  the  rest  of  our  lives 
is  employees  of  multiples.  Most  of  us  had 
he  aim  and  ambition  to  aquire  our  own 
jharmacies,  to  be  independent  and  to 
serve  the  community  in  our  own  individual 
ways.  Many  of  us,  in  order  to  achieve 
Jiese  ambitions,  have  spent  years  of  work- 
ing, saving  and  scrimping  in  spite  of  in- 
lation  to  get  enough  capital  together. 

Situation  getting  worse 

lowever,  a  situation  exists  —  and  has 
ndeed  existed  over  a  number  of  years, 
jetting  progressively  worse — whereby  it  is 
low  virtually  impossible  for  a  private 
ndividual  pharmacist  to  buy  a  good 
Dusiness,  whether  he  has  sufficient  capital 
Dr  not.  I  am  fortunate  to  have  ample 
:apital  and  for  5  years  have  sought  to 
Duy  a  pharmacy  with  £80-150,000  turnover 
showing  good  profits — I  have  failed  totally. 

I  have  spent  good  money  on  numerous 
idvertisements  to  which  there  has  been  no 
•esponse  whatsoever.  I  have  had  my  re- 
quirements with  agents  for  years  but  all 
hat  I  have  received  from  them  are  lists  of 
;mall  poor  shops,  shops  with  small  turn- 
overs, shops  with  expiring  leases,  shops 
racing  development  and  health  centre 
ocation  problems  and  shops  which  were 
applying  dispensing  doctors  but  are  not 
loing  so  any  longer  because  wholesalers 
lave  taken  that  business.  There  has  not 
neen  a  single  occasion  when  I  have  been 
offered  a  pharmacy  with  £80,000-plus  turn- 
over, either  from  agents  or  from  responses 
o  advertisements.  And  yet  the  multiples 
ire  acquiring  large  fine  pharmacies  year 
n,  year  out,  on  a  month  by  month  basis. 
Sow  is  it  done?  The  time  has  come  for  a 
mblic  inquiry  into  how  pharmacies  are 


bought  and  sold,  otherwise  independents 
will  become  a  thing  of  the  past. 

There  has  never  been  a  single  occasion 
where  one  of  the  many  pharmacies 
acquired  by  the  multiples  has  been  offered 
to  me  or  where  I  was  given  the  opport- 
unity of  making  my  offer  for  one  of  these 
pharmacies.  If  I  was  the  owner  of  a  large 
independent  pharmacy  contemplating  re- 
tirement and  was  worried  about  selling  my 
business,  and  the  value  of  the  business,  I 
would  seek  professional  advice  about 
market  values.  But  I  would  not  give  sole 
selling  right  to  anyone.  Here  is  at  least  one 
pharmacist  who  has  the  means  and  wants 
to  buy — watch  for  my  advertisement — 
Private  Pharmacist  Seeks  Pharmacy 
£80,000+ turnover. 

Frustrated  Multiple  Employee 

In  defence  of  councillors 

One  must  assume  that  Mary  Goldring  has 
reason  to  state  that  "managers  do  not 
appreciate  how  ill-equipped  local  coun- 
cillors are  to  handle  the  size  of  sums  cur- 
rently being  spent  by  local  authorities;  the 
commonest  mistake  was  ignorance  of  the 
financial  burden  incurred  by  big  capital 
projects.  Some  local  authorities  'now  spend 
a  third  of  their  income  on  interest 
charges'"  {C&D,  October  18,  p532). 

I  write  as  a  pharmacist  engaged  in  the 
general  practice  of  pharmacy  and  as  a 
local  councillor,  to  refute  this  allegation, 
at  least  as  far  as  it  concerns  the  London 
Borough  of  Southwark,  and  I  would  hope 
most  other  councils. 

As  readers  will  doubtless  be  aware,  the 
work  of  the  local  authority  is  spread 
across  a  number  of  committees — ten  in 
Southwark.  At  every  meeting  of  each 
committee,  a  representative  of  the  borough 
treasurer's  department  is  present  to  speak 
on  items  with  which  he  is  concerned. 
Any  councillor  can,  and  does,  ask  for 
further  information  required  in  order  that 
any  decision  is  made  in  the  light  of  all 
the  relevant  facts.  Councillors  would  be 
acting  irresponsibly  if  they  did  otherwise. 

We  are  at  the  moment  engaged  in  im- 
portant discussions  regarding  the  imple- 
mentation of  a  nil  growth  requirement  for 
1976/77.  I  can  assure  Mary  Goldring  that 
in  Southwark  our  chief  executive  and  his 
officer  colleagues  are  bringing  forward  in 
the  weeks  ahead  all  the  relevant  informa- 
tion on  which  we  as  members  require  to 
base  the  decision  which  will  be  necessary 
in  evaluating  priorities  in  this  difficult 
period.  Our  system  of  corporate  manage- 
ment was  devised  for  this  very  purpose  of 
full  member/officer  involvement. 

I  can  genuinely  assure  Mary  Goldring 
that  it  is  my  opinion  that  councillors  are 
very  well  equipped  to  deal  with  the  mani- 
fold problems,  not  only  financial,  with 
which  they  have  to  grapple. 

Frank  Brean 

London  SE8 

'Qualified'  control 

Your  last  issue  contained  a  letter  of  a 
sadly  petulant  nature  from  Mr  Keith 
Hampson.  Doubtless,  Mr  Hampson  feels 
that  he  has  a  cause  to  promote  for  phar- 
macists. It  is  a  pity,  therefore,  that  he 
seems  to  have  misread  or  misunderstood 
my  recent  letter  {C&D,  October  18,  p549). 
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As  the  company's  chairman,  I  do  not 
of  course  "run  the  Kingswood  chain",  nor 
have  I  "confessed"  to  "being  unqualified 
controller  of  64  branches".  Kingswood  is 
fortunate  to  have  an  extremely  capable 
pharmacist,  N.  R.  Wakeford,  as  managing 
director,  supported  on  the  board  by  two 
more  pharmacists,  R.  W.  White  and  A.  R. 
Douglas — all  three  being  very  experienced 
and  highly  respected  members  of  the 
Pharmaceutical  Society — and  it  is  they 
who  are  in  executive  control  of  the 
company! 

Therefore  if  the  managing  director,  who 
is  the  superintendent  pharmacist,  has  to 
report  on  an  incident  of  professional  mis- 
conduct to  the  board,  he  has  access  to  the 
advice  of  two  other  pharmacists  in 
examining  the  reasons  for  the  incident  and 
establishing  a  formula  to  prevent  re- 
currence. Does  this  not  assist  the  main- 
tenance of  standards? 

As  to  the  company's  pharmacists'  own 
viewpoints,  it  is  regrettable  that  Mr 
Hampson  has  to  imply  unfairly  that  there 
is  any  kind  of  muzzling  of  opinion  in 
Kingswood.  That  we  are  a  successful  com- 
pany is  due  largely  to  the  freedom  of 
expression  enjoyed  by  our  staff. 

I  am  sorry  if  all  this  gives  you  "a  cold 
shake"  Mr  Hampson.  On  the  other  hand, 
might  not  that  be  caused  by  too  many 
nights  under  those  imagined  "chains  like 
dew  which  in  sleep  have  fallen  on  you?" 

W.  A.  Simpson,  chairman, 
Kingswood  (Chemists)  Ltd, 
Uxbridge,  Middlesex 

A  call  to  empolyees 

Mf  Carr's  offer  of  an  alternative  to 
ASTMS  is  a  timely  one  (C&D,  October 
25,  P591). 

Recent  correspondence  highlights  the 
need  for  a  voice  to  represent  employee 
pharmacists,  which  would  ensure  an 
awareness  in  Council,  and  elsewhere,  of 
matters  affecting  that  25  per  cent  of  the 
membership  which  is  employed  in  general 
practice. 

Over  and  above  the  aims  of  ASTMS 
we  should  be  aware  of  the  work  being 
done  by  NAGPEP  in  this  direction,  and 
to  avoid  confusion  it  is  necessary  to  restate 
the  aims  of  our  association  as  laid  down 
in  July  1974,  namely: 

□  Advancement  of  pharmacy,  with 
particular  regard  to  employee  pharmacists. 

□  To  provide  a  means  of  communication 
within  the  profession  as  a  whole,  and  be- 
tween general  practice  employee  phar- 
macists in  particular. 

□  To  advise  the  Society's  Council  on  all 
matters  affecting  general  practice. 

□  Representation  in  all  branches  of 
pharmaceutical  politics. 

Thus  NAGPEP  (the  National  Associa- 
tion of  General  Practice  Employee  Phar- 
macists) pursues  representation  within  the 
profession.  We  would  rather  remind  em- 
ployees that,  despite  our  numbers,  the 
profession  is  controlled  by  colleagues 
having  special  interests  or  following 
different  occupations,  and  since  we,  as 
employees,  have  not  yet  formed  a  cohesive 
group  our  opinions  are  given  little  or  no 
consideration. 

As  evidenced  by  your  columns  our 
future  is  at  this  moment  subject  to  change 

Continued  on  p628 
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Health  centres:  Scottish 
committee  to  be  revived 


The  Pharmaceutical  Society's  Scottish  Joint 
Committee  on  Health  Centres  is  to  be 
reconvened  to  discuss  such  centres  now 
that  there  are  problems  on  the  national 
scale. 

This  was  decided  at  a  meeting  of  the 
Society's  Scottish  Executive  last  month 
after  Mr  A.  Roxburgh  raised  the  fact  that 
the  Committee  had  not  met  for  some  time. 
He  proposed  a  meeting  should  be  held  in 
the  near  future  to  draw  up  a  policy  docu- 
ment for  circulation  to  chief  administrative 
pharmaceutical  officers  and  Area  Phar- 
maceutical Committees. 

The  resident  secretary,  Dr  J.  Chilton,  ex- 
plained that  the  Scottish  Home  and  Health 
Department's  circular  on  health  centres 
had  indicated  that  their  organisation 
was  a  matter  for  health  boards  in  consulta- 
tion with  the  professional  advisory  com- 
mittees, and  thus  it  had  not  been  felt 
necessary  to  convene  a  meeting  of  the 
Committee.  However  the  Executive  agreed 
there  were  now  problems  on  a  national 
scale  and  a  meeting  is  to  be  convened  in 
consultation  with  the  Pharmaceutical 
General  Council  (Scotland).  The  meeting 
is  hoped  to  follow  the  proposed  meeting 
of  APC  chairmen,  on  November  26,  whose 
opinions  will  also  be  canvassed.  Four 
CAPOs  are  also  to  attend  the  APC  chair- 
men's meeting. 

Drug  testing  scheme 

ft  was  reported  that  approval  of  the 
revised  model  Scottish  drug  testing  scheme 
had  been  received  from  all  but  three 
health  boards  and  that  these  boards  have 
been  pressed  for  an  early  reply.  Mr  D.  C. 
Mair  reported  that  the  Greater  Glasgow 
Area  Health  Board  was  in  the  process  of 
approving  the  scheme.  Dr  Chilton  said 
that  once  all  the  boards  had  agreed  to  it 
Ihe  Society  would  make  arrangements  for 
its  implementation. 

An  informal  meeting  on  ostomy  cards 
had  been  held  between  Mr  D.  M.  Ferguson 
of  the  Department,  Mr  M.  McNeill,  Mr 
Mair  and  Dr  Chilton  who  agreed  that  a 
trial  scheme  should  be  operated  in  the 
Greater  Glasgow  Health  Board  area  for  a 
period  of  six  months  and  that,  in  the  light 
of  the  experience  gained,  a  national  scheme 
may  be  established.  The  pilot  scheme 
would  be  operated  in  full  consultation  with 
the  Area  Medical  and  Nursing  Committees, 
and  would  be  financed  by  the  SHHD.  Any 
national  scheme  would  be  optional  and 
would  not  prejudice  any  independent 
scheme  which  appeared  to  be  operating 
satisfactorily. 

Following  discussion  with  the  British 
Medical  Association,  it  had  been  decided 
that  representations  should  be  made  to  the 
SHHD  for  chemist  contractors  to  be 
supplied  with  lists  of  doctors'  telephone 
numbers  from  neighbouring  areas.  The 
Department  had  replied  that  it  would  be 


reluctant  to  advise  boards  to  embark  on  a 
large  scale  distribution  of  lists,  many  of 
which  would  be  rarely,  if  ever,  needed, 
but  considered  it  would  be  better  if  APCs 
could  deal  with  the  matter  at  a  local  level. 

Mr  M.  M.  McNeill,  secretary,  Phar- 
maceutical General  Council  (Scotland) 
wrote  stating  that  the  Council  disagreed 
wilh  the  proposal  for  a  portion  of  the 
global  sum  available  for  remuneration  to 
be  specially  earmarked  for  those  contrac- 
tors who  employ  preregistration  students. 
It  was  noted  that  apart  from  the  major 
multiples,  very  few  pharmacies  in  Scotland 
employed  preregistration  students. 

Controlled  Drugs  destruction 

A  letter  from  Mr  A.  Shearlaw  was  re- 
ceived in  which  it  was  recommended  that 
the  Society  should  be  more  active  in  per- 
suading general  practice  pharmacists  to 
destroy  stocks  of  unwanted  Controlled 
Drugs.  It  was  noted  that  the  inspector  took 
every  opportunity  to  inform  pharmacists 
of  the  danger  of  accumulations  of  such 
drugs.  The  inspector  is  to  be  asked  to  re- 
port on  the  number  of  instances  in  which 
he  had  been  asked  to  destroy  drugs  in 
general  practice  pharmacies  over  the  past 
few  months. 

In  the  course  of  discussion  on  rural 
areas,  it  was  noted  that  a  large  number 
of  communities  in  Scotland  had  as  much 
claim  to  a  collection  and  delivery  service 
as  some  which  had  been  approved  by  the 
Society  recently.  With  the  establishment 
of  local  health  councils,  requests  for  such 
services  might  be  expected  to  increase  con- 
siderably. The  Executive  considered  that  it 
was  the  responsibility  of  the  Society  to 
assist  in  the  organisation  and  approval  of 
collection  and  delivery  services  wherever 
these  have  been  recommended  by  the  APC 
and  that  the  costs  of  such  services  should 
be  met  by  health  boards. 

Other  points  from  the  meeting  included: 

□  Mr  J.  Grosset  has  resigned  as  chairman 
of  the  National  Consultative  Committee. 

□  Contrary  to  the  general  trend  in  Britain, 
there  has  been  no  overall  increase  in  first 
year  enrolments  at  pharmacy  schools  in 
Scotland. 

□  On  a  proposal  from  Mr  C.  G.  Drum- 
mond,  the  Executive  agreed  that,  every  two 
years,  there  should  be  one  evening  meeting 
oi  the  Society's  Scottish  Department  held 
jointly  with  the  Scottish  Society  for  the 
History  of  Medicine. 

'Moratorium'  and  Scotland 

The  standstill  on  rural  dispensing  an- 
nounced recently  (C&D,  October  11,  p484) 
referred  only  to  England  and  Wales.  It 
should  be  noted  that  the  agreement  does 
not  apply  in  Scotland  where  there  are 
quite  different  regulations  concerning 
doctor  dispensing. 
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from  outside  the  profession,  when  issues 
vital  to  GPEP's  employment  will  be  de- 
cided with  no  opportunity  to  consult  them 
as  a  body — issues  upon  which  we  must  be 
heard  to  speak  with  a  single,  representative 
voice. 

To  further  these  aims,  the  steering  com- 
mittee of  NAGPEP  wishes  to  contact 
interested  employees,  and  groups,  through- 
out the  country. 

E.  Dubois 

Wayside,  Bagshot  Road, 
West  End,  Woking, 
Surrey 

Equipment  appeal 

A  new  Department  of  Pharmacy  was 
founded  at  Dar-es-Salaam  University, 
Tanzania,  about  July  1974  and  has  an 
official  link  with  the  Department  of 
Pharmacy,  Aston  University.  In  our  efforts 
to  get  the  newly-born  department  off  the 
ground  we  are  experiencing  a  lot  of 
difficulties  due  to  a  total  lack  of  basic 
equipment  essential  for  the  teaching  of 
pharmacy  to  recommended  Common- 
wealth standards. 

My  experience  in  hospitals  and  other 
establishments  where  pharmacy  is  practised 
in  this  country  tells  me  that  there  is  likely 
to  be  a  lot  of  small  equipment  ranging 
from  glassware  and  balances  to  obsolete 
single  punch  tablet  machines  and  spectro- 
photometers gathering  dust  in  obscure 
corners.  We  could  make  use  of  such 
articles  if  the  owners  would  like  to  part 
with  them.  I  shall  be  only  to  glad  to  call 
anywhere  around  the  country  to  collect 
such  equipment. 

I  have  recently  been  appointed  to  the 
pharmacy  staff  at  Dar-es-Salaam  pending 
the  completion  of  my  higher  degree  pro- 
gramme   at    the    end    of  December. 

E.  Njau 

Department  of  Pharmacy 
University  of  Aston  in  Birmingham 
Gosta  Green 
Birmingham  B4  7ET 


Family  expenditure  on 
toiletries  increasing 

The  average  household  expenditure  last 
year  on  medicines  and  surgical  goods  was 
£0  20  a  week,  the  same  as  in  1973,  accord- 
ing to  the  Family  Expenditure  Survey  1974 
published  last  week  (HM  Stationery  Office 
£3  50). 

The  amount  represented  0  4  per  cent  of 
total  expenditure  per  household,  the  range 
being  from  £0  19  in  Greater  London  and 
the  provincial  conurbations  to  £0  21  in 
rural  areas.  Expenditure  on  toilet  requisites, 
cosmetics  etc  rose  to  an  average  of  £0  53 
per  week  (£0  43  in  1973)  and  on  optical 
and  photographic  goods  to  £018  (£01 7  in 
1973).  The  toilet  requisites  category  re- 
presented 11  per  cent  of  total  household 
expenditure  and  the  photographic  goods 
0  4  per  cent. 
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]ne  in  seven  FP  10  (HP) 
orms  lack  information 


i  survey  by  two  pharmacists  has  revealed 
lat  some  14  per  cent  of  hospital  out- 
atient  prescriptions  had  sufficient  failings 
)  make  their  dispensing  potentially  a 
roblem  for  community  pharmacists. 
Dr  P.  Noyce,  lecturer  in  pharmaceutics, 
helsea  College,  and  Mr  S.  T.  Garner, 
rincipal  pharmacist,  Westminster  Hospital, 
ondon,  undertook  the  survey  to  identify 
le  main  areas  of  communication  break- 
own  which  experience  suggested  did  exist. 
Reporting  the  results  in  the  October 
dition  of  Journal  of  Hospital  Pharmacy, 
le  authors  noted  that  the  shortcomings 
f  FP  10(HP)s  could  be  classified  into 
ve  general  areas : 

]  Total  quantity  to  be  dispensed  not 
ated  or  obvious ; 

]  Imprecise  definition  of  the  product  to 
e  dispensed ; 

]  Pharmaceutical  unacceptability,  either 
irough  inaccuracy  in  stating  the  strength 
f  the  preparation  or  available  pack  size 
r  through  incompatibility  of  preparations 
rescribed  as  a  mixture  ; 
]  Ambiguous  directions  of  usage;  and 
]  Miscellaneous. 

The  authors  say  that  the  results  de- 
lonstrate  a  trend,  with  half  the  problems 
eing  concerned  with  the  total  quantity 
3  be  dispensed.  Three  sub-divisions  were 
oted:  no  time  period  or  quantity  stated, 
me  periods  stated  but  directions  indefinite, 


and  ambiguity  with  regard  to  total  quantity 
to  be  supplied. 

They  add  that  the  patient  frequently  pro- 
vides supplementary  information  to  the 
hospital  pharmacist  on  such  matters  as 
time  interval  to  next  appointment  and 
quantity  involved  at  each  time  of  use.  The 
hospital  pharmacist  then  uses  his  pro- 
fessional discretion  to  dispense  the  pre- 
scription, but  such  discretion  is  not  open 
to  the  community  pharmacist  whose  only 
guidance,  other  than  contacting  the  pre- 
scriber,  is  from  the  British  National 
Formulary  which  does  not  accommodate 
FP  10(HP)  problems. 

The  next  category — "more  disturbing" 
for  the  patient — was  related  to  imprecise 
definition  of  the  product  to  be  dispensed. 
This  also  conveniently  sub-divided  into 
two:  no  statement  of  dosage  form, 
strength  or  size,  or  intended  preparation 
not  clearly  identified.  With  the  former, 
the  community  pharmacist  may  be  limited 
in  interpretation  by  the  BNF  or  Drug 
Tariff,  and  in  the  latter  the  authors  say 
the  hospital  prescriber  frequently  fails  to 
realise  his  own  idiosyncrasies  on  nomen- 
clature and  that  a  community  pharmacist 
would  not  be  familiar  with  them.  Hospital 
formulary  preparations  were  a  particular 
problem  since  they  are  not  readily  identi- 
fiable, and  "open"  prescriptions  often 
could  not  be  readily  accommodated. 


Local,  flexible  approach'  needed  on  drug  misuse 


Vrea  health  authorities,  social  service 
uthorities  and  the  joint  consultative  com- 
littees  which  link  them  can  play  a  vital 
iart  in  the  strategic  planning  and  co- 
rdination  of  activities  on  drug  dependence, 
ccording  to  a  recent  Government  White 
'aper. 

One  chapter  of  the  White  Paper  "Better 
ervices  for  the  Mentally  III"  (HM 
stationery  Office,  Command  6233,  £135) 
liscusses  alcohol  and  drug  dependence  and 
nisuse.  On  the  planning  of  services,  the 
locument  points  out  that  drug  dependence 
s  a  difficult  area  for  gathering  information; 
he  parts  of  the  picture  have  to  be  drawn 
ogether  from  many  sources,  including 
lospitals,  doctors,  pharmacists,  schools 
ind  the  police.  Trends  in  drug  abuse 
hange,  and,  the  White  Paper  adds,  "it  is 
mportant  that  there  should  be  a  flexible 
ind  local  approach  to  the  problem,  so 
hat  a  response  can  be  made  to  needs  as 
hey  arise." 

On  the  whole,  the  document  proposes 
10  major  changes  in  services  for  drug 
nisusers.  However  it  notes  that  addicts 
lependent  on  narcotic  drugs  are  mainly 
:oncentrated  in  the  London  area  "where 
here  is  some  recent  evidence  that  the 
pressure  on  treatment  facilities  is  grow- 
ng."  While  the  London  situation  is  under 
eview,  it  is  also  noted  that  there  are  still 


some  areas  of  the  country  where  there  are 
drug  problems  but  no  special  treatment 
services  available. 

Most  non-narcotic  misusers  are  treated 
through  the  general  psychiatric  services; 
a  few  of  the  special  treatment  centres  hold 
clinic  sessions  for  outpatient  treatment  of 
such  patients.  But  the  document  adds  that 
outpatient  treatment,  however  provided, 
is  confronted  with  many  patients  who  fail 
to  keep  appointments  or  do  not  persist 
with  treatment.  An  alternative  approach, 
the  White  Paner  suggests,  might  be  for 
a  multi-disciplinary  team  to  work  in  a 
community  rather  than  a  hospital  setting, 
offering  a  service  to  drug  misusers  as  part 
of  a  local  advice  and  help  service  for 
young  people ;  older  people  may  be  ready 
to  accept  treatment  through  the  general 
psychiatric  services. 

Multiple  drug  misuse  among  young 
people  appears  to  be  increasing  and  the 
use  of  barbiturates  "gives  cause  for  con- 
cern." The  current  number  of  narcotic 
addicts  is  around  2,000  and  the  trend, 
though  not  steep,  is  upward. 

A  "contributory  factor"  to  misuse  is 
cited  as  the  ready  availability  of  certain 
drugs  either  from  illicit  sources  such  as 
break-ins  at  pharmacies  or — especially  in 
the  case  of  barbiturates  and  other  sedatives 
or  hypnotics — through  prescription. 
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The  first  trade  winner  in  the  Jordan 
toothbrushes  "super  smiles"  competition, 
Mr  R.  Godfrey  (left)  of  Basildon,  receives 
a  £50  cheque  from  Wilkinson  Sword  area 
sales  manager,  Mr  R.  Calderwood.  Mr 
Godfrey  is  the  first  of  six  chemists  who 
will  be  receiving  cheques  before 
November  5,  in  a  trade-consumer 
promotion.  The  trade  competition  is 
based  on  displaying  Jordan  toothbrushes 
with  details  of  the  consumer  competition. 
Prizes  are  six  cheques  of  £50,  drawn 
from  stickers  linked  to  the  displays,  and 
one  prize  of  a  £700  holiday  for  two  in 
Norway 


'Look  into  your  prescribing 
costs/  BMJ  tells  doctors 

The  British  Medical  Journal  has  called 
upon  doctors  to  take  a  more  critical  look 
at  their  own  prescribing  in  an  effort  to 
reduce  NHS  costs. 

A  leading  article  in  the  BMJ  last  week 
argues  that  the  slide  in  standards  in  the 
health  service  is  too  rapid  for  there  to  be 
time  to  wait  for  the  Royal  Commission, 
announced  last  week,  to  report;  "action 
is  needed  within  the  coming  weeks  and 
months."  It  should  be  possible  to  revitalise 
the  service  even  with  the  present  finance, 
the  article  adds,  and  it  makes  four  sugges- 
tions on  methods  of  saving  money,  one  of 
them  being  a  more  critical  look  by  doctors 
at  the  costs  of  the  treatment  they  prescribe. 

The  article  acknowledges  that  the  lack 
of  any  restriction  on  doctors  to  prescribe 
the  treatment  they  thought  best  had  "un- 
doubtedly" been  abused.  "Expensive  (and 
dangerous)  drugs  are  prescribed  too  readily 
in  too  large  quantities;  expensive  in- 
vestigations are  carried  out  on  patients  who 
do  not  need  them ;  life  is  prolonged  by 
elaborate  treatment  regimens  when  all  con- 
cerned know  that  recovery  is  impossible." 
In  North  America  and  elsewhere  doctors 
had  accepted  a  need  for  medical  audit,  the 
article  adds. 

The  other  courses  of  action  proposed 
are;  the  pruning  back  of  the  "extravagant 
and  elaborate"  administrative  structure ; 
more  use  to  be  made  of  methods  economis- 
ing on  skilled  staffs'  time  and  salaries;  and 
an  expansion  of  health  education.  On  the 
latter  the  article  adds  that  the  public 
could  be  encouraged  to  make  greater  use 
of  self-treatment:  "Most  coughs,  colds, 
aches,  pains  and  attacks  of  diarrhoea  and 
sunburn  can  and  should  be  treated  at 
home  without  calling  the  doctor."  How- 
ever the  article  feels  there  is  little  prospect 
of  attitudes  changing  along  such  lines  "as 
long  as  the  current  atmosphere  of 
acrimony  and  distrust  persists." 
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Four  thousand  feet  of 
tissue  a  minute 

Bowater-Scott  have  completed  a  £17  mil- 
lion project  at  Barrow  which  enables  the 
production  of  over  100,000  tonnes  of  "tis- 
sue" a  year  with  four  paper  making  mach- 
ines, two  of  which  are  130  ins  wide  while 
No  3  and  No  4  have  a  200  ins  width. 
The  latter  machine,  that  is  the  major  part 
of  the  Phase  IV  investment  programme, 
operates  at  5,000  feet  per  minute,  mainly 
producing  high  quality  soft  tissue  for  facial 


and  toilet  tissue  products.  A  feature  of 
the  machine  is  the  Yankee  cylinder,  on 
which  the  pulp  is  dried;  it  is  16  feet  in 
diameter  and  weighs  120  tonnes. 

By  the  end  of  October  there  will  be  in 
the  Barrow  mill,  in  addition  to  the  four 
machines,  two  lines  of  continuous  winders 
operating  for  the  production  of  Andrex 
and  Petal  toilet  tissue  together  with  two 
other  units  converting  Fiesta  and  Scot- 
towels  domestic  paper  towels.  Another 
machine  produces  Man  Size  Scotties  facial 
tissues  with  another  section  making  Handy 
Andies  paper  handkerchiefs. 

The  whole  mill  is  the  world's  largest 
tissue  producing  unit  outside  the  US. 

I  CI  profit  sharing 
and  production 

A  thorough  review  of  the  employees'  profit 
sharing  scheme  has  been  instituted  by  ICI. 
A  profit  sharing  working  party  has  been 
formed  to  consider  the  basis  and  operation 
of  the  scheme  and  to  recommend  changes 
considered  desirable.  The  profit  sharing  is 
based  on  the  issue  of  ICI  shares  as  a 
bonus.  Another  working  party  is  to  con- 
sider the  existing  suggestions  scheme. 

Mr  R.  G.  Hoare,  chairman,  told  the 
pharmaceuticals  division  early  in  October 
that  despite  the  cut-back  in  production 
during  the  last  three  months,  redundancy 
of  full-time  staff  was  not  contemplated 


and  expansion  projects  were  unchanged. 
According  to  Scan,  the  pharmaceuticals 
division  newspaper,  Mr  Hoare  had  recalled 
that  during  the  first  six  months  of  the 
year  high  rates  of  production  were  required 
to  eliminate  accumulated  arrears  of  orders, 
and  to  generate  stock  to  meet  a  forecast 
increase  in  sales  volume. 

All  works  had  responded  well  to  these 
demands  and  by  the  end  of  June  the  levels 
of  bulk  drug  production  at  Avion,  Trafford 
Park  and  Macclesfield,  and  the  output  of 
formulated  products,  were  considerably 
higher  than  in  1974. 

In  July,  however,  when  virtually  all  out- 
standing orders  had  been  met,  it  became 
clear  that  the  growth  in  sales  volume 
would  be  below  forecast,  and  that  pro- 
duction would  have  to  be  curtailed  to 
prevent  an  excessive  build-up  of  stock. 

One  cause  was  the  effect  of  the  economic 
situation  on  the  division's  main  customers. 
High  interest  rates  and  the  shortage  of 
cash  had  caused  both  wholesale  and  retail 
customers  to  look  at  their  capital  tied  up 
in  stock  and  over  the  past  nine  months 
there  had  been  a  signficant  down-stocking 
in  the  trade. 

Sterling-Winthrop  Group 
board  changes 

The  directors  of  Sterling-Winthrop  Group 
Ltd  have  accepted  the  resignation  of  the 
chairman  and  managing  director,  Mr  C. 
R.  B.  (Bob)  Williamson  and  elected  Dr 
David  W.  Wylie  as  chairman  and  Mr  Eric 
E.  Barber  as  vice-chairman. 

Mr  Williamson  stated  that  he  had  re- 
luctantly come  to  the  conclusion  that  he 
must  devote  a  greater  proportion  of  his 
time  to  discharging  his  additional  re- 
sponsibilities as  European  vice-president 
of  the  parent,  Sterling  Drug  Inc. 

Dr  Wylie  has  been  responsible  for  all 
the  group's  research,  production  and 
marketing  of  medicinal  products.  He  was 
a  deputy  group  chairman  as  was  Mr 
Barber,  who  has  been  responsible  for 
financial,  legal,  personnel  and  adminis- 
trative affairs. 

Trade  mission  to  China 

A  British  pharmaceutical  trade  mission  to 
China — believed  to  be  the  first  of  its  kind 
from  the  Western  World — will  leave 
Heathrow  on  November  1. 

Organised  by  the  Association  of  the 
British  Pharmaceutical  Industry  the  mission 
will  be  breaking  fresh  ground  in  the  quest 
for  new  pharmaceutical  export  markets. 

The  companies  represented  on  the  two- 
week  mission  will  be  Beecham,  Wellcome 
Foundation,  ICI,  Fisons,  Boots,  Reckitt  and 
Colman,  Cyanamid  Squibb,  Smith  Kline 
and  French,  Pfizer  and  Ward  Blenkinsop. 

As  well  as  the  ABPI  president,  Mr 
Michael  Peretz,  the  mission  will  include 
Miss  Mary  Penn,  Head  of  Liaison  at  the 
Sino-British  Trade  Council,  and  Mr  David 
N  odder,  an  ABPI  executive  officer.  The 
mission  will  also  be  accompanied  by  Lord 
Wells-Pestell,  a  Lord  in  Waiting  and  a 
spokesman  and  Minister  in  the  House  of 
Lords  for  the  Department  of  Health. 

Talks  have  been  arranged  with  senior 
officials  of  the  China  National  Chemicals 
Import  and  Export  Corporation,  the  official 
body  responsible  for  pharmaceutical  trad- 
ing with  foreign  companies. 
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Dr  D.  W.  Wylie,  chairman,  Sterling- 
Winthrop  Group  Ltd 


Appointments 

Royal  Sovereign  Group  Ltd  have  appoin- 
ted Barbara  Hunt  as  brand  manager  of  the 
Olive  sunglass  and  toiletries  division. 
Association  of  the  British  Pharmaceutical 
Industry  has  appointed  Dr  Alan  B.  Wilson, 
MB,  BS,  BSs,  PhD,  its  medical  director. 
He  will  take  up  his  post  towards  the  end 
of  November.  Dr  Wilson  is  at  present  a 
senior  medical  officer  with  the  Medicines 
Division  of  the  Department  of  Health. 


Coming  events 

Monday,  November  3 

Barnet  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  Barnet  General 
Hospital,  at  8.15  pm.  Dr  M.  Cohen  on 
"Acupuncture — the  ancient  Chinese  art  of 
needling". 

East  Metropolitan  Branch,  Pharmaceutical  Society, 

Wanstead  Library,  Wanstead  E11,  at  8  pm.  Mr 
F.  H.  Oliver  on  "The  food  we  eat  and  the  things 
we  swallow  with  it". 

Stockport  Branch,  Pharmaceutical  Society,  Alma 
Lodge  Hotel,  Stockport,  at  8  pm.  Dr  D.  Davies  on 
"Diabetes  and  its  treatment". 

Tuesday,  November  4 

Ayrshire  Branch,,  Pharmaceutical  Society,  Savoy 
Park  Hotel,  Ayr,  at  8  pm.  Dr  I.  Wood  on 
"Medical  hypnosis". 

Lanarkshire  Branch,  Pharmaceutical  Society, 

Nurses'  recreation  hall,  Strathclyde  Hospital, 
Motherwell,  at  7.30  pm.  Dr  Sneader  on 
"A  fresh  look  at  barbiturates". 
Plymouth  Branch,  Pharmaceutical  Society, 

Lower  Guildhall,  Plymouth,  at  7  pm.  Talk  by 

Mr  J.  Methven  (director-general  of  fair  trading). 

Thursday,  November  6 

Huddersfield  Branch,  Pharmaceutical  Society, 

Spotted  Cow  Hotel,  Salendine  Nook,  at  8  pm. 
Talk  by  Mr  M.  Gordon  (a  member  of  Council). 
Liverpool  Branch,  Pharmaceutical  Society, 
Adelphi,  Liverpool,  at  8  pm.  Mr  C.  C.  B. 
Stevens(  a  member  of  Council)  on  "My  view 
of  current  affairs." 

Salisbury  Branch,  Pharmaceutical  Society,  Red 

Lion  Hotel,  Salisbury  at  7.30  pm.  Annual 
meeting. 

Society  of  Cosmetic  Chemists,  Royal  Society 
of  Arts,  John  Adam  Street,  London  WC2,  at 
6.30  pm.  Dr  P.  D.  Samman  on  "Nails". 
Thames  Valley  Branch,  Pharmaceutical  Society, 

Winthrop  House,  Surbiton  at  8  pm.  Mr  P.  R. 
Payne  on  "Ostomy". 

Saturday,  November  8 

Homoeopathic  Research  and  Educational  Trust. 

Symposium  on  Homoeopathy,  Selly  Oak  Hospital, 
Birmingham.  Details  are  available  from  Professor 
J.  M.  Malins,  director,  board  of  graduate  studies, 
Medical  School,  Birmingham  B15  2TJ. 
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3hina  maintaining  prices 

.ondon,  October  29:  Buyers  at  the  trade 
air  in  China  who  have  been  hoping  to 
ee  further  price  reductions  in  essential 
lils,  menthol  and  spices  must  have  been 
lisappointed  during  the  past  week. 
Sellers,  so  far,  have  refused  to  ease  the 
evels  established  before  the  fair  began 
wo  weeks  ago.  In  consequence  very  little 
>usiness  seems  to  have  been  transacted. 

Anise  oil  held  its  higher  price 
istablished  in  the  previous  week.  Else- 
where in  oils  camphor  white  rose  by  3p 
eg  in  the  forward  position  while  other 
:hanges  were  all  in  a  downward  direction, 
fhey  included  Ceylon  cinnamon  leaf, 
Madagascar  clove  leaf,  eucalyptus  and 
letitgrain — the  latter  down  by  £0-30  kg. 

There  were  few  movements  in  crude 
Jrugs.  Firmer  were  Curacao  aloes, 
\ligerian  split  ginger  and  black  pepper. 
5pot  Brazilian  menthol  was  lower  in 
inticipation  of  the  new  crop;  the  Chinese 
'ariety  seems  to  have  been  cleared  on 
he  spot.  Karaya  gum  has  fallen  sub- 
stantially while  all  waxes  have  been 
sharply  marked  up  as  beeswax  from  all 
he  usual  areas  in  unobtainable. 


Pharmaceutical  chemicals 

Adrenaline:  (per  g)  1-kg  lots  base  £0.25;  acid 
tartrate  £0.25. 

Ammonium  acetate:  BPC  1949  crystals  £0.45  kg 
in  50-kg  lots;  strong  solution  BP  1953  £0.1841  kg 
in  200-kg  lots. 

Ammonium  bicarbonate:  £130.50  per  metric  ton. 
Ammonium  chloride:  Pure  in  50-kg  lots  £0.2131 
kg  for  powder. 

Atropine:    (per   kg   in   J-kg   lots)   Alkaloid  and 
methonitrate     £85.00,      methylbromide  £83.50; 
sulphate  £68.50. 
Bacitracin  zinc:  £3.00  per  mu. 
l.obeline:  Hydrochloride  £1.20  per  g. 
Methadone  hydrochloride:  Subject  to  Misuse  of 
Drugs  Regulations,  £1.33  per  5  g. 
Narcctine:  25-kg  lots  alkaloid  and  hydrochloride 
£18.20  kg.  Subject  to  Misuse  of  Drugs  Regulations. 
Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Mis- 
use    of     Drugs     Regulations — Codeine  alkaloid 
£359.60;    phosphate   £274.    Diamorphine  alkaloid 
£282.90;     hydrochloride    £258.60.  Ethylmorphine 
£349.60.    Morphine   alkaloid    £395;  hydrochloride 
and  sulphate  £323. 

Pethidine  hydrochloride:   10-kg    lots   £23.88  kg. 
Subject  to  Misuse  of  Drugs  Regulations. 
Pholcodine:  1-kg  £378.  Subject  to  Misuse  of  Drugs 
Regulations. 

Phthalylsulphathiazole:  50-kg  lots  £1.60  kg. 
Physostigmine:  Salicylate  £0.69  per  g;  sulphate 
£0.88  in  100-g  lots. 

Pilocarpine:  Hydrochloride  £174.50  per  kg;  nitrate 
£169.50. 

Potassium  acid  tartrate:  BPC  £950  metric  ton 
delivered. 

Potassium  citrate:  Granular  £669  metric  ton  as  to 

maker.  Premium  for  powder  £12.00. 

Potassium  hydroxide:  Pellets  BP  1963  in  50-kg 

lots    £1.19    kg;    sticks    £4.31;    technical  flakes 

£0.4577. 

Potassium  phosphate:   BPC   1949   in   50-kg  lots, 
granular  £1.6746  kg;  powder  £1.4744. 
Progesterone:  £120-£220  per  kg. 
Saccharin:  BP  in  250-kg  lots  £2.66  kg;  sodium 
£2.35  both  nominal. 


Crude  drugs 

Aloes:  Cape  £0.99i  kg  spot;  £0.99,  cif.  Curacao 
£1.35  nominal  spot. 

Balsams:  (kg)  Canada:  £15.00  spot;  £14.50,  cif  for 
shipment.  Copaiba:  BPC  £1.70  spot;  £1.60 
cif.  Peru:  £4.80  spot;  £4.50,  cif.  Tolu:  £3.35  spot. 
Benzoin:  BP  £62.00-£66.00  cwt;  £56.00-£61 .00,  cif. 
Buchu:  Rounds  £2.50  kg  spot;  £2.35,  cif. 
Camphor:  Natural  powder,  £5.50  kg  spot;  £3.65, 
cif;  synthetic  £0.68.  cif  for  98  per  cent. 
Cinnamon:  (cif)  Seychelles  bark  £345,  cif;  Ceylon 
quills  4  O's  £0.47|  lb. 


Cochineal:  Peruvian  silver-grey  £13.00  kg  spot; 
£12.75,  cif. 

Gentian:  Root  £1.38  kg,  spot;  £1.30  kg,  cif. 

Ginger:   (ton,  cif)   Cochin  £620;  Jamaican  No  3 

£700;  Nigerian  split  £520,  peeled  £600. 

Gums:   Acacia,    Kordofan    cleaned   sorts  $1,280, 

fob,   metric  ton.   Karaya   No  2  faq  £350  metric 

ton,  cif.  Tragacanth  No  1  £555  spot  per  50  kg. 

Hydrastis:  £8.15  spot;  £7.80,  cif. 

Lemon  peel:  £800  metric  ton  spot;  £750,  cif. 

Liquorice   root:    Chinese   £190   metric   ton.  cif. 

Russian  £230  spot;  £200,  cif.  Block  juice  £1,130. 

spray-dried  £1 ,050. 

Menthol:  Brazilian  £9.80  kg  spot  and  near  ship- 
ment; 1976  £9.20,  cif.  Chinese  £11.00  spot;  £9.70, 
cif. 

Pepper:    (ton)    Sarawak   black  £800  spot;  £745, 

cif;  white  £1,050;  £945,  cif. 

Podophyllum:  Root  £420  metric  ton,  cif. 

Senega:  Canadian  £12.70  kg  spot;  £12.20,  cif. 

Squill:  Italian  spot  nominal,  1.830  metric  ton,  cif, 

new  crop.  Indian  £170,  cif. 

Styrax:  £2.75  kg  spot;  shipment  £2.70,  cif. 

Turmeric:  Madras  tinger  £215  ton,  cif. 

Valerian:  Indian  root  £680  metric  ton,  spot;  £650, 

cif. 

Waxes:  (metric  ton)  Bees',  unobtainable. 
Candelilla,  £720  spot;  £690,  cif.  Carnauba,  fatty 
grey,  £1,000  spot;  £970,  cif,  prime  yellow  £1,680 
and  £1,630,  cif. 

Witchhazel  leaves:  Spot  £2.05  kg;  £1.90,  cif. 


Essential  oils 

Anise:  £14.80  kg  spot  and  shipment. 
Bois  de  rose:  £4.50  kg  spot;  shipment  £4.00,  cif. 
Camphor  white:  £0.90  kg  spot;  £0.68,  cif. 
Cassia:  Chinese  unoDtainable. 
Cinnamon:  Ceylon  leaf  £2.20  kg  spot;  £2.00,  cif. 
Citronella:  Ceylon  £1.30  kg  spot;  £1.17,  cif. 
Clove:  Madagascar  leaf  £1.95  kg  spot;  £1.80,  cif. 
Eucalyptus:  Chinese  80-85  per  cent  £1.85  kg  spot; 
£1.40,  cif.  Spanish/Portuguese  £1.95  spot. 
Ginger:  English  distilled  £65.00  kg. 
Lavender  spikes:  £10.25-£12.50  kg  spot. 
Lemon:  Sicilian  best  grades  trom  £6.00  kg. 
Lemongrass:  £3.20  kg  spot;  £2.90,  cif. 
Palmarosa:  Brazilian  spot  £7.50  kg. 
Peppermint:    (kg)    Arvensis   Brazilian   £3.65  spot 
and  prompt  shipment.  New  crop  Jan-Feb.  £3.55, 
cif.    Chinese   £3.90    spot;    £3.60,    cif.  American 
piperata  £15.00-£15.50. 
Petitgrain:  Spot  £4.70;  £3.90,  cif. 
Sandalwood:  Mysore  £35.00  spot;  £28.00,  cif. 
Spearmint:  American  £8.50;  Chinese  £7.40. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


The  British  Public 
isn't  happy  about  the  seating 

arrangements  in  many 
planes,  trains  and  restaurants. 

So  we've  introduced  bactericidal  Toilet  Seat  Wipes. 

Each  pack  contains  10  disinfectant -impregnated  tissues 
individually  sealed  in  foil. 

They're  non-irritant,  non-j 
toxic  and  non-staining.  And 
among  the  travelling  hygiene-  j 
minded  British  public  they're 
catching  on  fast. 

SAFESEAT  i 

Toilet  Seat  Wipes  by  Gorcei. 

G0RCEL  LIMITED,  1  HIGH  RIDGE,  WARD  GREEN,  BARNSLEY,  SOUTH  YORKSHIRE. 


PLASTIC  MEDICINE  SPOON 


5  ml  dose 


Immediate  Delivery;  Low  Prices;   High  Quality. 
Heavy  investment  in  high  volume  capacity  equipment 
enables  us  to  sell  at  low  prices  and  offer  off-the-shelf 
delivery.  Spoons  are  made  to  official  B.S.S.  No.  3221/4. 

ASHW00D  TIMBER  &  PLASTICS  LIMITED. 

Plyfa  House,   Leven  Road,    London,  EI4  0LW   01-987  6461-6343 


IMEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE,  GINGER, 
SARSAPARILLA,  DANDELION  &  BURDOCK 

For  Herb  Beers 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk. 

Detailed  price  list  and  bonus  terms  trom 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.   Tel.  No.  Sedgley  2537 
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T/ernaid 


REGD. 


the  BRAND  LEADER 


STERILE 


and  STERILE 

Gauze  Pads 


OBTAINABLE  FROM  ALL 
WHOLESALE  CHEMISTS 


Conforming  to  the  Specification  of  the 
N.H.S.  Drug  Tariff 


Vernon- Carus  Limited 

PENWORTHAM  MILLS  •  PRESTON 

LANCASHIRE 

Tel  Preston  44493/6 


Sell  Europe's  big 
name  multi-vitamins 
from  the  ingenious 
new  counter  display 

Pharmaton  Capsules,  Europe's  big-selling  multi-vitamins, 
are  breaking  through  strongly  to  the  British  market. 

Share  the  growth  —  order  now  from  your  wholesaler,  and 
benefit  from  heavy  press  advertising  this  autumn. 

Powerful  point-of-sale  back  up  too  —  especially  the  eye- 
catching new  counter  dispenser.  It's  colourful,  practical 
and  pilfer-proof,  displays  both  packs  and  free  leaflets, 
and  puts  the  product  in  the  high  sales  area  —  right  on 
the  counter. 


,eaflet-,hey*^ 


arms*' 
osuies 


raw1 


Be  sure  to  talk  to 
your  wholesale 
representative 
about  our 
substantial  trade 
offers. 


Pharmaton  Capsules 

The  Swiss  combination  of  Ginseng,  vitamins  and  minerals 


Main  UK  Distributors:  VESTRIC  LTD 

ORDER  NOW  FROM  YOUR  LOCAL  BRANCH. 

For  further  information,  please  write  to: 

The  Pharmaton  Information  Bureau,  Spinney  House, 

Church  Street,  Liverpool  L1  3AU 
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Display/Semi  Display  £4-00  per  single  column  centi- 
metre, min  25mm.  Column  width  42mm. 
Whole  page  £30C  (254mm  x  178mm). 
Half  Page  £175  (125mm  x  178mm). 
Quarter  Page  £100  (125mm  x  86mm). 
Lineage  £0-80  per  line,  minimum  5  lines  @  £4-00. 
Box  Numbers  £0-35  extra. 


Appointments 


HEAD  OF  QUALITY  CONTROL 

Up  to  £5,000  p.a. 

A  diverse  multi-national  Group  has  an  immediate  require- 
ment for  an  experienced  Quality  Controller  for  one  of  its 
pharmaceutical  producing  Companies.  The  position  car- 
ries responsibility  to  the  Technical  Director  for  meeting 
all  product  quality  requirements  under  the  Medicines  Act 
through  the  existing  staff. 

The  requirement  is  for  a  qualified  Pharmacist  with  a 
quality  control  and/or  development  background  and 
managerial  experience.  Familiarity  with  techniques  of 
chemical  and  instrument  analysis  and  with  quality  control 
procedures  and  documentation  is  essential.  Experience 
in  reformulation  and  development  of  new  products  would 
be  an  added  advantage. 

The  Company  situated  in  the  Greater  Manchester  area 
is  currently  going  through  a  phase  of  reorganisation  which 
could  result  in  the  position  offering  considerable  scope 
to  an  enthusiastic  and  ambitious  individual. 

Fringe  conditions  include  free  medical  insurance,  contri- 
butory pension  with  life  assurance,  generous  assistance 
with  removal  expenses. 

Reply  giving  full  particulars  to:  Ref.  C1JB/RQPZ,  4th  Floor, 
60  Whitworth  Street,  Manchester  M1  6LU. 


SURREY  AREA  HEALTH  AUTHORITY 

Surrey's  Health  Service  offers 
you  a  satisfactory  career 

Career  satisfaction,  competitive  pay  and  security  are  the 
benefits  of  joining  the  Health  Service  as  a  Pharmacist. 
At  present,  we  need  : 

PHARMACISTS  GRADE  1 

£3,078  -  £3,933  (according  to  experience) 
plus  £141  Outer  London  Weighting 

If  you  would  like  to  find  out  more  about  a  pharmaceutical 
career  with  Surrey,  telephone  or  write  to  Mr.  R.  G. 
Medlow,  Area  Pharmaceutical  Officer,  Surrey  Area  Health 
Authority,  Friary  Court,  13-21  High  Street,  Guildford, 
Surrey  GU1  3EY.  Tel:  Guildford  (0483)  71261. 


Vestric 


REQUIRE 


CHEMIST 
REPRESENTATIVES 

Vacancies  have  arisen  for  four  Chemist  Representatives 
to  work  on  behalf  of  our  Branches  in  South  London, 
Glasgow,  Midlands  and  Merseyside  areas.  The 
successful  applicants  will  be  aged  25-45,  and  preference 
will  be  given  to  those  who  have  had  at  least  two 
years'  selling  experience  in  a  pharmaceutical 
environment. 

Vestric,  a  member  of  the  Glaxo  group  of  companies, 
is  the  largest  pharmaceutical  wholesaler  in  the  U.K. 
serving  independent  retail  pharmacists,  veterinary 
surgeons,  hospitals,  and  photographies  suppliers. 

In  addition  to  an  excellent  salary  the  company  also 
offers  a  number  of  fringe  benefits  such  as  an  annual 
profit  sharing  bonus  and  life  assurance  and  pension 
schemes. 

A  company  car  will  be  supplied. 

Initially,  please  write  to  Mr.  K.R.  Houghton, 
Personnel  Manager,  Vestric  Limited,  Chapel  Street, 
Runcorn,  Cheshire  WA7  5  A  P. 


A  worthwhile  job  with  Vestric 


Please  Address  Box  No.  replies  to: 

Box  No  Chemist  and  Druggist 

25  New  Street  Square,  London  EC4A  3JA 


Miscellaneous 


LEICESTER 

FASHION  JEWELLERY 
Elegantly   displayed.    Super  fast 
sales.   Big  profits.   VAT  at  8%. 
Contact  : 
STARGEMS  OF  LEICESTER 
52  Mount  Road,  Leicester. 
Tel:  (0533)  26403 

Star  Gems  Sell  Nationwide 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1 EY 

Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years.  ; 

Sample  parcels  available. 


Please  mention  C  &  D 
when  replying  to 
advertisements 


NOW   AVAILABLE   AGAIN    .    .  . 

DENTYRBLEACH 

Due  to  public  demand,  the  per- 
fect denture  cleanser,   has  now 
recommenced  manufacture. 
ELMBRIDGE  PHARMACEUTICALS 
89  Clarence  Street, 
Kingston-on-Thames,  Surrey 
Tel:  01-546  9888 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods,  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co.  Ltd.,  6/7  Wellington  Close. 
Ledbury  Road,  London  W11.  Tel. 
Park  3137-8. 

URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— runs  of  drug  drawers,  shop 
rounds,  jars,  etc.  Complete  interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  Ashtead 
76626,  or  write  Robin  Wheeler,  / 
Gladstone  Read,  Ashtead.  Surrey. 


634   Chemist  &  Druggist 


1  November  1975 


Legal 
notice 


Trademarks 


IN  THE  HIGH  COURT  OF 
JUSTICE 

CHANCERY  DIVISION 
GROUP  A 
IN  THE  MATTER  OF  THE 
PATENTS  ACT  1949 

— and — 
In  the  Matter  of  letters  patent 

granted  to 
SMITH  KLINE  &  FRENCH 

LABORATORIES 
of  1500  Spring  Garden  Street, 
City  of  Philadelphia, 
Pennsylvania,  U.S.A. 

and  bearing  date  the  26th 
April  1960  and  numbered 
932256  in  respect  of  an 
invention  entitled  "Diuretic 
Compositions" 

— and — 
In  the  Matter  of  letters  patent 

granted  to 
SMITH  KLINE  &  FRENCH 

LABORATORIES 
of  1500  Spring  Garden  Street, 
City  of  Philadelphia, 
Pennsylvania,  U.S.A. 

and  bearing  the  date  the 
2nd  January  1961  and  num- 
bered 936501  in  respect  of 
an  invention  entitled  "Im- 
provements in  and  relating 
to  novel  Diuretic  Composi- 
tions" (Patent  of  Addition 
to  Letters  Patent  932256). 

NOTICE  is  hereby  given  that  it 
is  the  intention  of  Smithkline 
Corporation  (formerly  Smith 
Kline  &  French  Laboratories)  the 
patentees  of  the  above-men- 
tioned letters  patent  to  present 
a  Petition  to  the  High  Court  of 
Justice  praying  that  the  term  of 
the  said  letters  patent  may  be 
extended  under  S.23  of  the 
Patents  Act  1949. 
AND  notice  is  further  given  that 
on  the  19th  day  of  January  1976 
at  10.30  am  or  so  soon  there- 
after as  Counsel  may  be  heard, 
the  said  Smithkline  Corporation 
intends  to  apply  to  the  Court  for 
a  day  to  be  fixed  before  which 
the  Petition  shall  not  be  in  the 
paper  for  hearing.  Notices  of 
Objection  must  be  lodged  not 
less  than  7  days  before  the  date 
above  mentioned  at  the  Chan- 
cery Registrar's  Office.  Docu- 
ments requiring  service  upon  the 
said  Smithkline  Corporation  pur- 
suant to  the  Rules  of  the  Sup- 
reme Court,  Order  103,  Rule  5, 
may  be  served  at  the  office  of 
the  Solicitor  to  the  said  Smith- 
kline Corporation.  Dated  this 
21st  day  of  October  1975. 

Woodham  Smith  Greenwood  & 
Holland,  of  and  whose  address 
for  service  is  12  Great  James 
Street,  Bedford  Row,  London 
WC1N  3DR,  Solicitors  to  the  said 
Smithkline  Corporation. 


Stocktakers 


ASK  THE  Trade  Valuers  Institute  for 
list  of  Members  and  be  assured  of 
Competent  Valuers.  Prospective  mem- 
bers apply  to  T.V.I.,  180  Msrn  Rd., 
Gidea  Park,  Essex.  Romford  66466. 


For  Sale 


ONE-SIZE  TIGHTS  from  £1.40  doz. 
plus  VAT.  Minimum  order  6  doz. 
overall.  Cash  with  order.  Carriage 
free.  Price  list.  Edward  Kaye  Ltd, 
3  South  Place,  London  EC2. 


The  Trade  Marks  listed  below  were  assigned  on  the  30th  Juns  1975  by  International  Laboratories  Limited  of  Lincoln 
/Vay,  Windmill  Road,  Sunbury-on-Thames,  Middlesex,  TW16  7HN,  to  Gavia  Aktiengesellschaft,  of  Vaduz,  Liechten- 
stein, WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  WHICH  THEY  WERE  THEN  IN  USE. 

Goods 

Perlumes,  non-medicated  toilet  preparations,  shampoos  and  preparations 
for  the  hair  and  dentifrices. 
Preparation  for  cleaning  dentures. 

Hand  implements  for  toilet  use  in  cleaning  artificial  teeth. 

Preparations  for  the  treatment  of  the  skin  and  scalp  for  external  use. 

Perlumes,  non-medicated  toilet  preparations,  shampoos,  preparations  for: 
the  hair,  and  dentifrices. 

Perfumes,  non-medicated  toilet  preparations,  shampoos,  preparations  for 
the  hair,  and  dentifrices. 


Registered  No. 

Trade  Mark 

717914 

■LINC-O-LIN' 

735820 

'DENCLEN' 

758932 

'DENCLEN' 

865152 

'LINC-O-LIN' 

866804 

'BARREL  DEVICE' 

917978 

'BARREL  DEVICE' 

AND  WORDS 

'LINC-O-LIN' 

924967 

'AERO' 

936072 

'GIRL  IN  BARREL 

DEVICE' 

AND  WORDS 

'LINC-O-LIN' 

B938793 

'LINCO' 

1015634 

'DENCLEN' 

Shampoos  for  the  hair. 

Perfumes,  non-medicated  toilet  preparations, 
for  the  hair. 


shampoos,  and  preparations 


Perfumes,  non-medicated  toilet  preparations,  shampoos,  preparations  for 
the  hair  and  dentifrices. 

Dental  preparations  and  substances,  all  included  in  Class  5;  denture 
fixatures;  adhesives  for  dentures. 


Premises  to  let  Agents 


City  of 
Borders 


BRAND 
NEW 

STOCKROOMS 

with 
finest  office 
and  showroom 
facilities 

8,000  sq.ft. 
&  16,000  sq.ft. 


JOHN  D.WOOD 


23  Berkeley  Square 
London  W1X  6AL 
01-629  9050  (Ref.  RPB) 


Our  address 
for  Box  No. 
replies  is: 


Chemist  &  Druggist 
25  New  Street 
Square  London, 
EC4A  3JA 
Tel:  01-353  3212 


SOLE  DISTRIBUTORS  of  fine  luxury 
Toilet  Soaps,  Perfume  Atomisers, 
Hair  Accessories  and  other  high- 
class  Chemists  Sundries,  require 
established  Agents  covering  depart- 
ment stores,  chemists  (also  ladies' 
hairdressers).  Box  No.  2368. 


AGENTS  with  well  established  chem- 
ist contacts  required  for  South  and 
East  Lancashire  and  Cheshire.  Good 
commission.  Reply  to  Fennings 
Pharmaceuticals,  86  Hurst  Road, 
Horsham,  West  Sussex. 


Shopfitting 


Self  selection  will  Increase  your 
toiletry  sales  sufficiently  to  pay  for 
a  complete  shop  modernisation.  As 
primary  manufacturers  of  wall  fittings 
and  counters  we  offer  very  early 
delivery  and  installation  in  just  one 
day,  or  overnight,  new  shops  or  old 
shops  or  part  shops.  Immediate 
quotations  without  obligation  for 
shopfronts  and  Interiors.  Thlrsk 
Shopfittings,  741-743  Garratt  Lane, 
London  SW17  0PD.  Telephone  01- 
94S  2291   (4  lines). 


FYNESTORE.  The  Chemists'  Shop- 
fitter  specialists  in  Dispensaries, 
Shopfronts,  Pharmacy  Planning  and 
all  allied  work.  14  Mimran  Road, 
Hertford.  Tel.  54821.  NPU  recom- 
mended. 

CASH  REGISTERS  rebuilt  as  new 
fully  guaranteed  from  £75.  Itemisers 
£185.  Call  and  see  our  range.  Open 
Monday  to  Friday.  THIRSK  SHOP- 
FITTINGS,  743  Garratt  Lane,  SW17 
0PD.  Tel:  01-946  2291. 


the  key to 
solve  your  x  problems 

Olney  bros  offer  you  a  full 
and  comprehensive  service 
covering  all  aspects  for 
your  trade. 

details  from;  olney  bros  ltd. 
jado  house, 
northbridge  road, 
berkhamsted,  herts.HP41EG. 

•^5417-9 

name  &  address 
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NEW  FLUORIDE    f       mild  mint 

macleans  •  r 

NEW  FLUORIDE  §0g> 

maclei 


NEW  FLUORIDE  W0T_ 

macleans 


The  master 
business  builder 


Since  relaunch,Sales  have  already 
increased  by  67%  over  the  previous  year 
and  are  growing  faster  week  by  week. 

We'd  like  you  to  get  your  full  share! 


BEECHAM  PROPRIETARIES  BRENTFORD  MIDDLESEX 


Vicks  have  made  a  stand  against  colds. 


We  want  to  make  sure  that  our 
products  move  even  faster  this  winter; 
and  that  you ,  the  retai  ler,  get  the  most 
out  of  the  extensive  Vicks  television 
advertising  (£1  million). 

That  is  why  we  are  continuing 
with  our  highly  successful  display  unit. 

And  to  say  thank  you  for  your 


assistance,  we  are  also  continuing 
our  incentives  scheme  for  display 
of  Vick  Vapour  Rub,  Vicks  Sinex, 
Vicks  Inhaler,  Vicks  Cough  Syrup, 
Vicks  Lozenges,  Vicks  Formula 44, 
Vicks  Praims,  not  forgetting  our 
newcomer  Vicks  MediNite. 
The  TV  campaign  began  in 


September  with  exciting  new  com- 
mercials, which  means  only  one 
thing.  They're  going  to  sell  fast! 

So  take  a  stand  in  your  shop 
this  winter,  a  stand  against  colds. 

Vicks. 

The  comforters. 


